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Overview 
 
Fondation Hirondelle’s project to strengthen media in Sierra Leone was 
funded with grants totalling approximately $2.5 million and lasts close to 
two years (January 1, 2007 to November 30, 2008).  Significant progress 
has been achieved.  Cotton Tree News (CTN) is up and running as an 
independent news and feature program broadcast nation-wide, the Radio 
Mount Aureol studios at Fourah Bay College have been modernized 
through the purchase of new broadcast and computer equipment, and 
training has been completed in journalism, programme production, 
finance, technical support, and administration.  In June 2008, a national 
media use survey was completed which provides important benchmark 
information for CTN and other media in Sierra Leone.  It follows a 
similar survey completed for the BBC which was fielded early in the 
CTN project cycle, just as CTN first went on-air. This report presents the 
major findings of the 2008 national survey and includes a copy of the 
survey questionnaire in English. 
 

 
    

 
 
 
 
The results reported in this paper are from a national survey conducted by the research 
company Conflict Management and Development Associates (CMDA).   Fieldwork took 
place in June 2008.  The sample of 2,099 adults (15+) was selected using random 
probability methods for all provinces and districts and in selected sub-districts and 
chiefdoms.  The sample is representative of the total adult (age 15+) population of Sierra 
Leone, which was estimated by the Population Reference Bureau to be 3.1 million in mid 
2008. 
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Executive Summary 
A fully representative national survey of media use in Sierra Leone took place during 
June 2008.  Funding was provided by UNICEF and Fondation Hirondelle.  The 
survey was headed by Graham Mytton, an international consultant and former Head 
of Audience Research at the  BBC World Service, and a local research company 
based in Freetown, Conflict Management and Development Associates (CMDA), led 
by Taziff Koroma.   

The sample of 2,099 adults (age 15+) respondents, selected using random methods, is 
from all areas of the country.  31 interviewers were employed and the nation-wide 
field work took place over 18 days in June 2008. 

The objective of the survey was to obtain a picture of media use and habits in Sierra 
Leone, with particular emphasis on awareness of CTN and its programmes.  The 
survey also included questions to measure awareness of health issues and problems 
and to find out what channels of information people use to learn about health matters. 

The survey confirmed that radio is a powerful medium in Sierra Leone.  The survey 
showed that the most important source of information is radio. 78% have a radio in 
their home. Among set owners, two-thirds have a short wave radio.  77% of  Sierra 
Leoneans listen to radio compared with about 11% who read a newspaper (Concord 
Times, Awoko, and Awareness Times are the top three papers).   Radio emerges as the 
most important single source for health information. 

The daily reach of radio is 48.5% and the weekly reach is 72% (compared to 8%  for 
TV).  This means that each day on average 1.5 million Sierra Leoneans listen to radio 
and 2.3 million listen each week.  CTN enjoys a high level of awareness as a 
programme provider.  Slightly over a quarter of daily radio listeners in Sierra Leone 
listen to CTN. On a daily basis it reaches 400,000 while the weekly audience is 
536,000.  Among all radio listeners (77% of Sierra Leoneans), 58% had heard some 
CTN programmes. 

In summary, these and other major findings are as follows: 

A. Survey Process and Sample demographics 

 A nationally representative survey was conducted in June 2008. 2,099 Sierra 
Leoneans aged 15 and over were sampled and interviewed using random 
methods of selection. 

 The resulting sample, when weighted to population and education statistics, is 
representative of the adult (15+) population of 3.1 million. 

 Mende is the mother tongue of 36%, and Temne 25%. The figures for all other 
languages were 7% or less. 
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 The language “spoken well” by the greatest number is Krio with 78%, 
followed by Mende, 44%, Temne 33% and English 16%. 

 English can be read by 22%. No other language can be read by more than 7%. 

 32% of respondents are engaged in fishing or farming. 15% are engaged in 
petty trade. 11% are students. 

 Most describe themselves as poor. 23% say that they do not have enough 
money even to feed themselves.  

 63% describe themselves as Moslems, 34% Christian.  

 57% are married, 26% single, 8% widowed and 7% separated or divorced. 

 On average, there are 3.8 children per household. Average household size is 9. 

B.  Media use and sources of information 

 The most important, most reliable and most used source of information for 
Sierra Leoneans is the radio.  

 10% read a newspaper or magazine. Around 7% had read a newspaper “today 
or yesterday”.  

 Concord Times, Awok,, Awareness Times, For Di People and Standard Times 
are the most read titles. 

 Radio is listened to by 77% of Sierra Leoneans. 

 81% of men and 74% of women are listeners. 

 Radio listening is at a high level in West Province (93%) and lowest in South 
Province (62%). 

 Well over half the radio audience did not go to school. 

 Most listening is at home. 78% have a radio set at home. 

 48% had listened to radio on the day before the interview. 

 Past week listening was 72%. 

 The best known radio stations, networks or services are SLBS, UN Radio 
Network, BBC, Radio Maria and CTN, in that order. 

 The weekly reach (any listening within the past seven days) of the top 5 radio 
stations is UN Radio Network 33%, SLBS 33%, BBC 20%, Kiss FM 17% and 
CTN 17%. 

 Among all radio listeners, news and music are the most popular genres, 
followed by religion, politics, sport and health. 

 Among listeners there is a high level of interest in the topics of education, 
politics, crime and corruption, religion and general entertainment. 

 In 38% of homes with children under 15, those children listen to some radio.  

 Popular topics/programmes for children are general entertainment, stories, 
news, sport and religious programmes.  

 Children’s radio stations are mostly the  UN Radio Network, SKY FM, 
Culture Radio and Radio Citizen. 
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 Most radio owners rely on battery power but the high cost of replacement 
batteries is a major barrier to radio listening. The cost of sets is also a problem 
for many.  

 The most listened to language on the radio is Krio and by a wide margin. 88% 
of radio listeners listen to Krio language broadcasts, followed by 44% for 
Mende, 38% for Temne and 38% for English. 

 If there were only one language on the radio, 28% of listeners would favour 
Krio, but most listeners would want their own individual mother tongue if 
there were to be only one that they could hear. 

 16% watch TV at least sometimes.  

 Viewing is highest in West Province where 42% ever watch and lowest in East 
province where only 5% ever watch. 

 Most viewers watch TV in the homes of others or at community centres, bars 
or cafes. Only 24% of all viewers do so at home. 

 Most TV viewers have at least some education; even so, 41% of the total TV 
audience have never been to school. 

 Only 11% of all TV viewers, 2% of all respondents,  had seen TV on the day 
before the interview. 

 The peak times for radio listening are between 6.00 and 7.30 am and between 
5.00 and 8.30 p.m.  

 Most TV viewing is in the evening. 

 Preferred times of radio and TV use are very similar to this actual pattern of 
behaviour.  

 3% use the Internet, at least sometimes.  

 77% of all users access the Internet at Internet cafes. 

 74% of all users use the Internet for emailing and 52% for general 
information. 

C CTN Listeners 

 CTN enjoys a high level of awareness as a programme provider – more know 
it as this than as a radio station.  

 47% had heard of CTN, which is 62% of radio listeners. 

 44% had heard CTN programmes. The most listened to were CTN Sports, 
Insai Salone, News on the Hour, Woman Tok and News in Temne. 

 CTN programmes reach more than 1.5 million. Many listeners – although it is 
not possible to say how many – rely on the shortwave service.  

D. Household Media Equipment 

 Nearly all the 78% with a radio set at home rely on batteries rather than main 
electricity supply. 

 FM is available in almost all radio homes. More than two thirds have 
shortwave and 60% have medium wave. 

 Just under  5% of homes have a TV set and 1% have a satellite dish. 

 40% of homes have a mobile phone.  
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E Awareness of Health Issues 

 The main source for health information is the radio. 69% usually get health 
information from this source, ahead of all other sources. 

 Health centres and/or medical personnel are a source for 56%. 

 The most important single source is radio followed by health centres and 
health professionals. 

 The major radio stations relied on for health information are the UN Radio 
Network, SLBS, Kiss FM, Radio Moa and Radio Maria.  

 Malaria is reported as the most prevalent disease, followed by typhoid, head 
aches, unspecified fevers and diarrhoea. 

 The main causes of ill health are believed to be dirty water, poor hygiene, the 
lack of bed nets, poverty and the presence of insects carrying disease.  

 92% said that they had suffered from malaria at some time.  

 82% know that malaria comes from mosquito bites. 57% believe it is caused 
by a dirty environment, 40% think its cause is dirty water. 16% believe that it 
is caused by eating or drinking certain things. Some hold views that are, in 
part, contradictory, for example that malaria is caused by mosquito bites 
and/or eating or drinking certain things.  

 66% spontaneously  know that sleeping under nets is a preventative measure. 

 69% name malaria as the most serious disease affecting babies and young 
children. 64% name diarrhoea. 

 79% would take a child suffering from diarrhoea to a health centre or clinic. 
55% would treat the child with oral rehydration salts. 23% would go to a 
traditional healer. 

 Asked what they would do, if they have a baby or young child, or advise 
someone with one, to prevent disease, 65% advised regular visits to clinics, 
53% advised regular inoculations and vaccinations and 47% advised sleeping 
under a bed net. 
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1. Objectives of the Survey  
 
The main objectives of the study were as follows: 
 

1. Obtain a picture of media use and habits of the population of Sierra Leone. 
Specifically this will include access to radio and TV, use of other media, level 
of trust in different media, languages used, place of listening to radio, type of 
radio set at home, listening alone or with others, and more of a similar nature. 

2. Measure awareness of CTN and its programmes, whether on FM in the capital, 
via satellite downlink to community and other Sierra Leonean radio stations or 
on CTN’s own daily shortwave service.  

3. Reveal perceptions and views of radio programming as a whole, including 
listeners’ favourite radio stations by region and the reasons for their choices. 
For example, do listeners find programmes to be comprehensible, informative, 
entertaining, and reliable? What kinds of programming are they getting and in 
what languages?  

4. Determine general audience tastes, interests and preferences. 

5. Further understanding of preferences regarding specific (named) programmes 
from CTN 

6. Measure access to CTN programming in regions outside of Freetown, 
especially regions with isolated or vulnerable population groups. 

 
During the course of preparation of the survey questionnaire we added several 
questions to cover related topics, and also added questions to measure awareness of 
health issues and problems and to find out what channels of information people used 
to gain information on health matters.  
 
Sierra Leone, like most developing countries, has a very young population. It is 
estimated that 42% of its population is under 15 years of age. One of the problems in 
a survey like this is that children under 15 are not usually included. This is for 
practical and ethical reasons. There are rules laid down by the recognised international 
body that provides professional codes of conduct for the market and opinion research 
industry, ESOMAR. Interviewing children is quite properly governed by guidelines 
that require certain procedures to be gone through that take time and incur extra 
expense. We decided therefore to ask parents of children under 15 to tell us, if their 
children listened to radio at all, what they listened to and what stations they liked. 
This approach was used in a similar survey for Fondation Hirondelle in East Timor in 
2006.   

2. Survey Details and Sample Demographics 

2.1 The Survey 
The project began at the beginning of June. Fieldwork was done by Conflict 
Management and Development Associates, CMDA. The team of supervisors were 
briefed on the requirements of the survey. A pilot questionnaire was designed after 
consultation with CTN and UNICEF. This was tested in Freetown between 4th and 6th 
June. Training of supervisors and interviewers took place in Freetown and Bo 
between 4th and 9th June. When this was completed, the survey questionnaire was 
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finalised and fieldwork proper began on 8th June and was completed on 25th June. 
Data entry was done in Freetown and completed by the end of July. 
 

   
 

Training in Freetown and in Bo. 
 
Altogether 31 interviewers were employed and 2,099 Sierra Leoneans interviewed. 
The survey covered all regions and districts. Chiefdoms or sub-districts were selected 
at random in each district. The samples taken in each district were proportional to the 
population. The universe for this survey was the entire national adult (15+) 
population. The map shows the 14 Districts, all of which were covered. 
 

 
http://commons.wikimedia.org/wiki/Image:Sierra_Leone_Districts.png 
 
The Four Provinces include Districts as follows: 
 
West: Western Area Urban (Freetown) and Western Area Rural 
East: Kono, Kailahun and Kenema 
North : Bombali, Tonkolili, Kambia, Port Loko and Koinadugu. 
South: Bonthe, Moyamba, Bo and Pujehun.  
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2.2 Sample structure 
The sample was proportionate to the census distribution of the population as measured 
in the 2004 national census.  
 

District Population 
(2004 

Census 
figures) 

% of total 
population 

No. of 
Questionnaires  

Number of 
Interviewers  

Western 
Urban 485,363 16.9% 352 5 

Western 
Rural 100,472 3.5% 73 1 

Bo 265,480 9.2% 194 3 
Bonthe 80,226 2.8% 60 1 
Moyamba 147,600 5.1% 108 2 
Pujehun 126,521 4.4% 92 1 
Kailahun 205,176 7.1% 147 2 
Kenema 296,556 10.3% 218 3 
Kono 200,849 7.0% 152 2 
Bombali 229,739 8.0% 167 3 
Kambia 144,963 5.0% 104 2 
Port Loko 251,345 8.7% 185 3 
Koinadugu 146,861 5.1% 107 2 
Tonkolili 191,970 6.7% 140 2 
Total 2,873,121 100.0% 2099 32 

 
The allocation of interview numbers was proportionate to the census figures. 
Chiefdoms and in the case of Freetown, areas, were selected at random. And the 
numbers interviewed in each selected area or chiefdom was related to the population 
distribution. In each district, the main town was selected automatically. 
 
A total of 83 Chiefdoms was selected in the provinces while in Freetown, 20 areas of 
the city were selected. In each case, random numbers were used to select the 
chiefdoms or city areas. The only exception to this rule was that in each district the 
main town was always selected. The selected areas and chiefdoms are listed in the 
above tables. 
 
Completed questionnaires were returned to Freetown, to the CMDA offices and data 
were entered and analysed using SPSS. This report covers nearly everything in the 
questionnaire, but if any reader requires further analyses this may be done by 
contacting the author at gmytton@gn.apc.org.   
 
Sierra Leone’s population was estimated to be 5.3 million in mid 2007. The adult 
(15+) population was at the same time estimated to be 3.1 million 1 
 

2.2.1 Sample structure - Weighting 
With any kind of random sampling it is still possible to achieve a sample that has 
noticeable biases. This was the case with this sample. When we did the first analysis it 
was seen that the gender mix did not match that of the population. Also, it was 
somewhat over-educated. This happens sometimes in survey research. These 

                                                 
12007 World Population Data Sheet.,  Washington, Population Reference Bureau, 2007 
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particular variables, gender and education, are strongly correlated with media use. 
Men and the better educated are more likely to use media, especially radio, TV, the 
press and the Internet. It was important therefore to correct this bias to ensure that the 
results were not distorted in any way.  
 
The sample had a bias towards males who made up 54% of the sample while the 
remaining 46% were female. The actual adult gender proportions in Sierra Leone are 
47.5% males and 52.5% females.  
 
Our achieved sample also had too few people with no education and too many with 
secondary and higher. Therefore it was decided, as is often the practice in such cases, 
to apply weights to the data set. The weights used have corrected the biases and 
brought the data into line with what we know of Sierra Leone’s situation. Data on 
educational achievement in Sierra Leone were supplied by former colleagues at the 
BBC World Service who used these to weight the data from a survey conducted for 
them in Sierra Leone in 2007. The educational data used were from the Development 
Assistance Coordination Office (DACO/SLIS) in June 2006 The achieved sample 
showed a markedly higher level of educational achievement than we know to be the 
case with the adult population.  
 

  

National 
Educational 
Achievement 
Data 

Survey 
Result 

Weighted 
Data 
Result 

No 
schooling 62.2% 34.0% 62.2% 
Primary 24.6% 21.5% 24.6% 
Secondary 10.6% 36.6% 10.6% 
Higher 2.6% 8.0% 2.6% 

 
As can be seen, the weights used corrected the educational breaks so that the resulting 
weighted sample matches the population as far as gender and education are 
concerned.  
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These were the weights used in analysing the data: 
 

  Male  Female  

No Schooling 1.66266242424242 1.97843080939948 
Primary 1.13103140495868 1.16097799043062 
Secondary 0.32142459396752 0.24602522255193 
University/College 0.29420409836066 0.41513555555556 

 
Unless otherwise stated, all results here will be based on weighted data. This is so that 
we can take the results as being reliably representative of the adult Sierra Leone 
population as a whole. 

2.2.2 Sample structure -  Gender 
The sample had a bias towards males who made up 54% of the sample while the 
remaining 46% were female. The sample has been weighted to produce a sample that 
instead has 47.5% males and 52.5% females, which are the actual adult gender 
proportions in Sierra Leone.  

2.2.3 Sample structure - Age 
The following table shows the age distribution before and after weighting for gender 
and education: 

  Unweighted Weighted 
15 to 24 31.7% 27.4% 
25 to 34 28.6% 27.5% 
35 to 44 19.2% 20.4% 
45 to 54 10.3% 11.6% 

55 and over 10.1% 13.0% 
Not 

Determined 0.1% 0.1% 
 
The differences are relatively small and the achieved sample seems to represent what 
we know of Sierra Leone’s age distribution quite well. 

2.2.4 Sample structure  - Education 
Data on educational achievement in Sierra Leone were supplied by former colleagues 
at the BBC World Service who used these to weight the data from their survey of 
2007. The achieved sample, as reported above, showed a markedly higher level of 
educational achievement than we know to be the case with the adult population.  
 

  

National 
Educational 
Achievement 

Data 
Survey 
Result 

Weighted 
Data 

Result 
No 
schooling 62.2% 34.0% 62.2% 

Primary 24.6% 21.5% 24.6% 

Secondary 10.6% 36.6% 10.6% 

Higher 2.6% 8.0% 2.6% 
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Note that our achieved sample had too few people with no education and too many 
with secondary and higher. The weights used have corrected this and brought the data 
into line with what we know of Sierra Leone’s situation.  
 
There are major educational differences by age. Whereas 82% of those aged 55 and 
over had never been to school, and 72% of these aged between 45 and 54, among the 
15 to 24 age group and the 25 to 34 age group, the percentages were 48% and 62% 
respectively. But men generally show higher levels of educational achievement than 
women, not however, by as wide a margin as in several other African countries.  

Educational Achievement by Gender (n=all respondent s, 2,099) 
Weighted Results

3.6%

6.0%

7.9%

12.2%

15.2%

55.0%

1.7%

2.3%

5.3%

9.2%

12.9%

68.7%

College/University

Completed   Secondary

Some   Secondary

Completed Primary

Some Primary

No schooling

male female

 

2.3.1 Language – Mother Tongue and Languages Spoken  and Read 
Language use and comprehension is of critical importance in all studies of human 
communication, including the media. Radio stations need to know what languages are 
spoken and understood. Newspapers, publishers and any organisation that produces 
visual advertising that depends on literacy need to know what people can read. 
 
We first asked everyone, what their mother tongue was, and then what languages they 
could speak well and what languages they could read.  The results for mother tongues 
are as follows: 
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Mother Tongues of Respondents 
(n=all respondents, 2,099)

 Weighted Data

0.4%

0.1%

0.6%

0.6%

0.7%

1.9%

2.5%

2.8%

2.8%

3.2%

4.1%

5.1%

7.3%

7.2%

24.5%

36.1%

Other

Kroo

English

Sherbro

Yalunka

Soso

Koranko

Mandingo

Krio

Kissi

Loko

Kono

Limba

Fulla

Temne

Mende

 
Mende is the mother tongue of just over one in three, Temne of about one in four. 
Although Krio is, as we will see below, the most widely spoken and understood 
language it is the mother tongue of relatively few people.  

2.3.2 Languages Spoken “well” 
What languages do Sierra Leoneans say they can speak well? Multiple answers could 
be given.  Most respondents named more than one language. The average was just 
over two languages spoken well per respondent.  

Languages Spoken Well 
(n=all respondents, 2,099) Weighted Data

0.2%

0.6%

0.7%

2.6%

2.6%

3.6%

4.8%

5.0%

5.1%

6.4%

7.0%

8.7%

16.2%

32.6%

44.3%
77.9%

Hausa

Kroo

Sherbro

Kono

Yalunka

Kissi

Koranko

Loko

Mandingo

Soso

Fulla

Limba

English

Temne

Mende

Krio

 
Younger people were more likely to claim to speak English well than older 
respondents. 20% of men claimed to speak English well as against 13% of women. 
The strongest correlation is of course with education as the following chart shows: 
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English Spoken Well, by Educational Groups 
(n=all respondents, 2,099) Weighted data  

2.5%

19.0%

70.9%

97.1%

No schooling

Primary

Secondary

University/College

 
  

2.3.3 Languages Read 
Which languages are they able to read? As with the previous question, more than one 
language could be recorded.  
 

Languages Read 
(n=all respondents, 2,099) 

Weighted Data

0.2%

0.2%

0.2%

0.2%

0.2%

0.4%

0.4%

1.1%

3.2%

4.5%

6.3%
22.4%

French

Mandingo

Sherbro

Fulla

Koranko

Kono

Loko

Limba

Temne

Krio

Mende

English

 
Only around one in three respondents were able to read. Most of these claimed to be 
able to read English. Note that Krio, the most widely spoken language, is read by 
relatively few respondents.  

2.4  Occupation 
Respondents were asked to describe their main occupation. As expected, the single 
most common category is farming/fishing. The occupation pattern here is typical of 
several other African countries at similar levels of development.  
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Occupation of Respondents 
(n=all respondents, 2,099) Weighted Data

14.8%

10.9% 10.7%
9.0%

6.7%

2.7%
1.8% 1.7% 1.7% 1.4% 1.4% 0.8% 0.5% 0.4% 0.1%

2.6%
0.9%

31.9%
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Respondents were also asked what the occupation of the head of the household was. A 
slightly different but not entirely dissimilar pattern emerged. 43% of heads of 
households were engaged in farming or fishing. 14% were engaged in business and 
7% in petty trading.  
 
2.5 Household Income 
Instead of asking about how much money respondents’ households had, a question 
fraught with difficulty, we asked a question that sought to get the respondent to assess 
their relative level of wealth. What could the household afford? 
 

Household Income Levels 
(n=all respondents, 2,099)

 Weighted Data

22.8%

37.3%

30.8%

5.9%

1.2% 0.5% 1.5%

We don’t have
enough money,
even for food

We can afford
food but

purchasing of
clothes is a

serious
problem

We can afford
food and

clothes, but
purchasing of
durables such
as a TV set or
refrigerator is
difficult for us

We can afford
main

household
appliances, but
purchasing a
car is beyond

our means

What we earn
is sufficient to
buy anything
except such
expensive

purchases as
an apartment 

or house 

We do not face
any financial
problems.  If
necessary we

can buy an
apartment or a

house

Don’t
know/refused

 
Very few households are well off. More than one in five respondents live in homes 
that do not have enough money even for the basics of feeding everyone. More than 
one in three respondents has enough to eat but have difficulties in buying anything 
else. Only one in two hundred have no financial problems.   
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2.6 Religion 

Religious Affiliation 
(n=all respondents, 2,099) 

Weighted Data

17.5% 16.6%

0.4% 0.2% 1.0% 1.6%

62.7%

Moslem Christian
(Protestant,
evangelical,
Baptist etc)

Christian
(Roman

Catholic)

Traditional
religion

No religion Other Don’t
know/refused

 
Most respondents say that they are Moslems.  Just over one in three say that they are 
Christian. As in most African countries, very few say that they do not follow or 
believe any religion or religious practice. 

2.7  Marital Status, Household Size and Number of C hildren at 
Home 
57% were married; 27% were single, 8% widowed and 7% divorced or separated.  

The average (mean) household size is just over 9. There are on average 3.8 children 
under 15 years old per household. 2 

 

3. General Media Use 
We looked at the use of four media – radio, television, press and the Internet, as well 
as inter-personal media. First we sought to discover which media of communication 
were used as sources of information.  

3.1 Sources of Information 
The first question was about how respondents received information about current 
events. This was a multi-choice question, and respondents were able to name as many 
sources as they used. . All sources mentioned by respondents are recorded in this 
chart: 
 

                                                 
2 (A household in this survey is defined as including all who share the same facilities for 
cooking and eating.) 
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Sources of Information 
(n=all respondents, 2,099) 

Weighted Data
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The modern mass media are depicted here in blue while interpersonal media are in 
red. Note the importance of radio and the relatively much lower importance of the 
other media - press, TV and the Internet. But the striking fact from this analysis is the 
great importance of inter-personal communication. Of course there is overlap between 
many of these categories. “Word of Mouth” could be applied to any of the others. 
“Friends and neighbours” may also be included among the other categories.  
 

3.2 Most Important and Most Reliable Sources of Inf ormation 
But what was the single most important source for respondents? And which is the 
most reliable? 
 

Most Important and Most Reliable Sources of News
 (n=all respondents, 2,099) Weighted Data
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The responses to these two questions were very similar. Radio is seen as the most 
important and most reliable source by over half. These and other results show the 
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major importance of radio to most Sierra Leoneans. It does not mean that other media 
do not play a very important part in the dissemination of information. We know from 
studies in similar countries to Sierra Leone, that while radio may be the first, most 
important and most reliable source, other media, especially interpersonal contacts can 
play a major role in the dissemination of information of all kinds. Note the absence in 
the chart of the press, TV, the Internet and advertising. These are all included among 
“other”.  
 
There are some major regional differences. In West Province, which is Freetown and 
its suburbs and nearby rural areas, 77% name radio as the most important source, 
while in North Province, only 44% did so.  

4.  Press 
All respondents were asked the question “Do you ever read newspapers or 
magazines?”  
 
11% read newspapers at any time. There was a large difference between genders. 
While 14% of men were readers, only 8% of women were. And as would be expected, 
there were major differences by educational levels. Hardly any respondent with no 
schooling ever reads a paper. Among those with only primary education, 8% ever read 
a paper. The proportions increase with educational achievement.3 The following chart 
summarises the readership data for different levels of education.  
 

Newspaper and Magazine Readership by Educational Le vel
 (n=all respondents, 2,099) Weighted Data

0.8%

5.8%

13.9%

39.0%

90.7%

71.8%

No schooling

Some Primary

Completed  Primary

Some Secondary

Completed Secondary

College or University

 
 
There are also major regional differences, as would be expected. While in West 
Province, 24% read a newspaper, in East, North and South Provinces the figures are 
7%, 8% and 10% respectively. 

4.1 Press: Newspapers or Magazines Read 
What newspapers or magazines did respondents ever get to read?  

                                                 
3 There was a data analysis error in the preliminary report showing a lower level of newspaper 
and magazine readership for those with tertiary education.  
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Readership of Individual Newspaper/Magazine Titles 
(n=all respondents, 2,099) Weighted Data
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The numbers are quite small, but among those who ever read a newspaper or 
magazine, Concord Times, Awoko, Awareness Times, For Di People and Standard 
Times are clearly the most popular.  

4.2 Recency of Reading Newspapers or Magazines  
All readers were asked when they had last read any paper. The following chart shows 
the data that we gained from this question. Results only for those titles with at least a 
readership yesterday of 0.4% or more, which is about 4% of all readers, have been 
included.  

Recency of Readership of Newspapers/Magazines 
(n=all respondents, 2,099) Weighted Data
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The top five papers are the same here. Note that, perhaps surprisingly, quite a high 
proportion had read the respective papers on the previous day, at least for these top 
five. This may be due to their ability to appear on the streets for sale regularly, while 
many of the others do not appear so often. The chart shows the results for individual 
titles. The following chart shows recency of reading any newspaper, no matter what 
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title. This allows comparisons to be made with recency of usage of the other media 
reported.  
 

When any Newspaper was last read
(n=All Respondents, 2,099)7.5%

3.7%

3.2%

1.8%

4.7%

Today or Yesterday Within the past
week

Within the past
month

Longer ago Don't remember/not
stated

 

5.  Radio in General 
The first question to all respondents about radio was simply “Do you ever listen to the 
radio?” 77% said that they listened to the radio, at least sometimes. This means that 
radio reaches 2.39 million adult Sierra Leoneans at least some of the time.  

5.1 Radio Demographics 
There are minor differences between male and female respondents and it is 
encouraging to radio stations in Sierra Leone that the differences are a lot less than in 
many other African countries. While 81% of men say they listen, the figure for 
women is 74%. In many other African countries the gap between men and women in 
radio listening is rather wider. Also elsewhere in Africa, there are also major 
differences in radio listening according to levels of educational achievement. While 
there are some differences in Sierra Leone, these are relatively minor and far less than 
usually observed elsewhere on the continent.  
 
There are major regional differences. In West Province, 93% are radio listeners, but 
percentages are rather lower in East Province (76%), North Province (82%) and South 
Province (62%). 
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Radio Listening and Education
 (n=all respondents, 2,099) Weighted Data

69.9%

81.2%

90.1%

97.8% 98.8% 98.2%

No schooling some primary completed 
primary

some  
secondary

completed  
secondary

colleg/university

 
Radio clearly emerges as a very powerful medium. Even among those with no 
education, more than two in three Sierra Leoneans are listeners. Among those with 
any secondary or higher education, virtually all are listeners.  
 
But there is another way of looking at these data. Remember the fact that the majority 
of the country’s population, around 62% have not been to school. This means that 
those with no schooling also form the majority of the radio audience, as the following 
chart shows.  
 

Educational Profile of 
Sierra Leonean Radio Audience
 (n=all radio listeners, 1,797) Weighted Data

Primary, 27.1%

Secondary, 13.4%

College/university, 
3.2%

No schooling, 56.3%
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5.2 Place of Listening to Radio  
Listeners were asked where they usually listened to the radio.  

Usual Place of Radio Listening 
(n=all respondents, 2,099 Weighted Data

0.7%

0.5%

0.5%

0.7%

1.5%

5.7%

67.8%

Not stated

Other

When travelling to
another place

At a hotel, bar, cafe or
community centre

At work

At the homes of friends
or neighbours

At my home

 
Most listening is at home, followed by listening at friends’ and neighbours’ homes. 
Not many people’s usual listening place is elsewhere. Due to a minor error on the 
questionnaire, listening at hotels, bars and cafes was not separated from listening at 
community centres, but the numbers for both categories were very small. A very few 
listeners – less than 1% - named more than one usual place of listing. 

5.3 Recency and Frequency of Listening to Radio  
 
All were asked when, aside from today, they had last listened to radio. As this chart 
shows, radio listening is for most listeners a daily habit. 

Last Time Radio Listened to 
(n=all respondents, 2,099) Weighted Data

48.5%

23.9%

3.2%
1.3% 0.5%

Yesterday Within the past
week

Within the past
month

More than a month
ago

Not stated
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Of the 77% who ever listen, more than 3 out of every 5 listeners, had listened 
yesterday. This figure of 48.5% is called the Daily Reach of radio. It means that each 
day on average, we can expect that 1.5 million Sierra Leoneans listen to radio. This 
figure can be expected to rise with the return of peace, stability and greater prosperity.  
The percentage figure for Daily Reach in Sierra Leone is at the lower end of daily 
reach figures for African countries as the following chart shows. 

Radio Daily Reach in Selected African Countries fro m Recent National 
Surveys
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4 
Weekly Reach of radio is another measure that is used in broadcasting audience 
research. The figure for those who listen within the past week is 72.4%, which means 
that nearly all radio listeners do listen at least once a week.  Again we can project this 
figure to the adult population of Sierra Leone. We can estimate that within seven 
days, 2.3 million Sierra Leoneans are reached at least some of the time by radio. 
 
Another question was asked about listening habits: “About how often do you listen to 
the radio?” This is asked because often local circumstances during the time of the 
interview, such as power cuts or other events, may distort the results for the question 
“when did you last listen to the radio?” In this case, the figures were very similar to 
those for when radio was last listened to. 47% said that they usually listen every day 
and a further 24% said that they listened at least once a week, making a total weekly 
listening figure of 71%. These are very similar figures to the results of the “last 
listened” question, which gives us some confidence in these figures.  

                                                 
4 Sources: Intermedia national media surveys: Kenya 2007, Tanzania 2006, Zimbabwe 2005, Ghana 
2006,  Nigeria 2006, Egypt 2004, and Zambia  2004. The data from the Gambia are from a survey 
conducted by Graham Mytton for CIAM in 2004. http://www.intermedia.org/ for details of Intermedia 
surveys and http://www.ciam.gm/_library/static/downloads/gambia-media-survey.pdf for the Gambia 
report. 
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Frequency of Radio Listening 
(n=All respondents, 2,099) Weighted data

47.2%

24.0%

2.7% 1.7% 1.8%

Every day/nearly
every day

At least once a week At least once a
month

Less often Don't know/cannot
say

 

5.4 Listening Alone or With Others 
Most Sierra Leoneans are poor. Not many households have more than one radio set, 
although we did not collect data on this, and next time we should. But it means that 
most people have to co-operate with others in the home when they want to listen, and 
of course in the choice of what station or programme is listened to and when. The 
question was asked, “Usually when you listen to the radio, do you listen with other 
people or on your own?” Only 21% of all listeners said that they usually listen alone, 
31% said that they usually listen with others, while the remaining 24% of listeners 
said that they sometimes listened alone and sometimes  with others.  

5.5 Awareness of radio stations 
Since the restoration of peace and stability, a large number of stations have 
established themselves in the country. How well known are these?  
Awareness of a radio station is an important indicator of the prominence of that 
station in potential listeners’ minds. If a station is unknown, even if available, it is 
missing the chance to reach listeners. Two questions were asked, and three sets of 
data were obtained.  
The questions were,  

Can you tell me the names of all the radio stations that you can think of?  It doesn’t matter 
whether you listen to them or not, I’m just interested in any that you can remember the 
name of.  

 

Apart from those that you have just mentioned to me which of these that I am going to 
read to out to you have you ever heard of? 

From these two questions we obtain two important indicators. First we find which 
radio stations are spontaneously mentioned. Then we have those stations of which 
respondents are aware when prompted with the names read out. The following chart 
shows the results, expressed in percentages of all respondents, no matter whether they 
are listeners or not. In the final column we have the third measure - total awareness of 
each radio station: 
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Spontaneous 
Awareness 

Prompted 
Awareness  

Total 
Awareness  

Sierra Leone Broadcasting Service/ Radio Sierra Leone 
(SLBS) 49.0% 18.0% 67.0% 
Radio Unamsil/Uniosil (UN radio network) 103 46.3% 19.5% 65.8% 
BBC World Service 94.3  and SW 28.7% 19.5% 48.2% 
Radio Maria 101 26.8% 11.0% 37.8% 
CTN Radio (SW 9525khz)) 21.5% 15.7% 37.2% 
Kiss FM 104 25.3% 10.2% 35.5% 
Independent Radio/ (IRN news)  (Network) 13.2% 15.7% 28.9% 
SKYY FM 106.6 13.5% 14.1% 27.6% 
Radio Mankneh 95.1 18.2% 7.7% 25.9% 
Radio Citizen 14.6% 11.2% 25.8% 
Radio Democracy 98.1 FM 12.3% 13.1% 25.4% 
Voice of America  (VOA) 13.1% 11.8% 24.9% 
Voice of the Rising Sun (APC)/Radio We Yone  11.2% 11.6% 22.8% 
Eastern Radio 101.9 &  94.8 15.8% 6.8% 22.6% 
Radio Mount Aureol 107.3 9.4% 13.0% 22.4% 
Capital Radio 10.5% 11.3% 21.8% 
Voice of Unity (SLPP)  8.5% 12.2% 20.7% 
Voice of Islam 8.2% 11.8% 20.0% 
Radio Bo  9.6% 8.5% 18.1% 
Radio Moa 101.5 13.0% 4.4% 17.4% 
Radio Kalleone 6.2% 9.9% 16.1% 
Radio Nongowa 101 (Kenema) 10.3% 5.1% 15.4% 
Believers Broadcasting Network/BBN 93.0 93.1 7.2% 6.7% 13.9% 
Radio New Song 7.3% 6.6% 13.9% 
Bintumani 93.5 93.8 9.5% 4.3% 13.8% 
Radio Gbonkonlenken 5.7% 6.9% 12.6% 
Radio Gbafth 91.0  6.6% 5.6% 12.2% 
Radio Galaxy 6.7% 5.3% 12.0% 
Radio France Internationale (RFI)  4.4% 6.7% 11.1% 
Radio Kolenten 92.4   6.3% 3.7% 10.0% 
Radio Trinity 95.3 (Bo) 4.9% 4.6% 9.5% 
Radio Wanjei (Pujehun) 4.2% 3.6% 7.8% 
Freedom Mountain (Kenema) 4.3% 2.4% 6.7% 
Voice of the Handicapped 96.6 1.7% 4.9% 6.6% 
Radio Mattru Jong 3.4% 2.8% 6.2% 
Radio Modcar 93.4  3.9% 1.5% 5.4% 
Radio Bontico 96.4  2.4% 2.7% 5.1% 
Radio Tombo 96.0 2.2% 2.3% 4.5% 
Radio Mabang (Moyamba) 2.1% 2.1% 4.2% 
Culture Radio 1.0% 3.2% 4.2% 
Free FM 95.7 1.7% 2.3% 4.0% 
Radio Banka Suka 97.5 0.8% 2.8% 3.6% 
Radio Life Ventures 1.7% 1.4% 3.1% 
Radio I AM 1.1% 1.4% 2.5% 
Deutsche Welle 0.7% 1.4% 2.1% 
Choice FM (102.7) 0.3% 1.2% 1.5% 
Other Sierra Leone Station 2.4% 0.0% 2.4% 
Other Foreign Radio Station 1.6% 0.0% 1.6% 

 
Not surprisingly the national broadcaster, SLBS, on air since well before 
independence and a monopoly for most of its history, is the best known. The UN radio 
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network, shortly to be closed down, is the next best known. BBC World Service, a 
prominent news medium in Sierra Leone since before independence, comes next. 
Radio Maria, one of the first independent stations in the country is also among the 
most well known stations. The high level of awareness of CTN as a radio brand or 
name is remarkable because it is not a radio station in the way that most of the others 
listed are. It is a news service and goes out mostly through other radio stations around 
the country, although it also has its own daily service on shortwave. The relatively 
low awareness figures for the Voice of Islam, which has been on the air since long 
before the conflict is perhaps surprising. Many of the stations at the bottom of the list 
are available only in the localities where they broadcast so it is not surprising that 
awareness of these is relatively low. .  

5.6 Radio Station Audiences 
After determining awareness of radio station names, respondents were asked which 
stations they had ever listened to, and of these, when they had last listened.  
 
There were 42 Sierra Leonean and 4 foreign radio stations on the questionnaire list. 
There are too many to show in a chart. Full results for all stations are given in the 
table on the following two pages. Note that “Total Audience” gives the figures for all 
who listen at any time. Then figures are given for when each station was last listened 
to. Note that the totals for “Yesterday” and “Within past week” are combined into a 
“Weekly Reach” sub total. Stations are ordered in descending order of “Total 
Audience” size. Before the table, in the space below, I have made a chart showing the 
top 22 stations, those with more than 3.5% weekly reach, for more graphic 
comparison. 
 

Weekly Reach of Leading Radio Stations
 (n=all respondents, 2,099) Weighted Data 
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19.9%
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32.7%

8.0%

13.7%
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Independent Radio/ (IRN news)  (Network)
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Capital Radio

Radio Nongowa 101 (Kenema)
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Radio Trinity 95.3 (Bo)

SKYY FM 106.6

Voice of America  (VOA)

Radio Mount Aureol 107.3

Radio Bo 

Radio Mankneh 95.1

Voice of Islam 

Radio Moa 101.5

Eastern Radio 101.9 &  94.8
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CTN Radio (SW 9525khz))

Kiss FM 104
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Sierra Leone Broadcasting Service (SLBS)

Radio Unamsil/Uniosil (UN radio network) 
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Total 

Audience  Yesterday 

Within 
past 
week 

Weekly 
Reach 

Within 
past 
four 

weeks 

Within 
past 

threee 
months 

Within 
past 
year 

Longer 
ago 

Not 
determined 

Radio Unamsil/Uniosil (UN radio network) 103 50.5% 24.1% 8.6% 32.7% 4.4% 1.5% 0.8% 0.2% 10.9% 
Sierra Leone Broadcasting Service/ Radio Sierra Leone 
(SLBS) 50.5% 

23.6% 9.0% 32.6% 3.1% 2.0% 1.0% 0.5% 11.5% 

BBC World Service 94.3  and SW 30.5% 13.6% 6.3% 19.9% 2.1% 0.8% 0.6% 0.3% 6.9% 
CTN Radio (SW 9525khz)) 27.8% 12.8% 4.5% 17.3% 1.3% 1.4% 0.8% 0.2% 6.9% 
Kiss FM 104 23.7% 12.7% 4.7% 17.4% 1.4% 0.8% 0.5% 0.4% 3.2% 
Radio Maria 101 23.2% 10.0% 3.7% 13.7% 1.7% 2.2% 0.7% 0.4% 4.5% 
Independent Radio/ (IRN news)  (Network) 20.0% 2.1% 1.5% 3.6% 2.4% 3.8% 3.1% 0.5% 6.6% 
Radio Democracy 98.1 FM 15.2% 1.8% 1.8% 3.6% 2.0% 2.5% 2.1% 1.0% 3.9% 
Radio Mankneh 95.1 14.8% 3.9% 2.6% 6.5% 0.9% 0.8% 0.6% 0.4% 5.6% 
SKYY FM 106.6 14.7% 3.2% 1.5% 4.7% 1.9% 1.8% 0.3% 0.7% 5.2% 
Radio Mount Aureol 107.3 13.9% 2.7% 2.9% 5.6% 1.8% 1.9% 0.6% 0.3% 3.7% 
Radio Citizen 103.7 13.5% 2.3% 1.8% 4.1% 2.5% 1.7% 0.7% 0.3% 4.2% 
Voice of Islam  13.1% 3.9% 2.8% 6.7% 1.3% 0.7% 0.5% 0.1% 4.0% 
Eastern Radio 101.9 &  94.8 12.8% 4.1% 3.9% 8.0% 1.9% 0.9% 0.3% 0.2% 1.5% 
Voice of America  (VOA) 11.4% 3.6% 1.8% 5.4% 1.3% 1.1% 0.6% 0.5% 2.5% 
Radio Moa 101.5 11.2% 6.8% 0.6% 7.4% 0.7% 0.7% 0.3% 0.3% 1.8% 
Capital Radio 11.0% 2.6% 1.1% 3.7% 2.2% 1.6% 0.5% 0.3% 2.5% 
Radio Bo  9.6% 2.5% 3.2% 5.7% 1.7% 0.5% 0.3% 0.1% 1.3% 
Voice of the Rising Sun (APC)/Radio We Yone  9.6% 1.2% 1.3% 2.5% 0.8% 1.6% 1.5% 0.3% 2.9% 
Radio New Song 9.5% 1.3% 2.3% 3.6% 3.2% 0.6% 0.3% 0.1% 1.8% 
Radio Nongowa 101 (Kenema) 8.9% 2.1% 1.9% 4.0% 2.2% 0.9% 0.3% 0.3% 1.2% 
Believers Broadcasting Network/BBN 93.0 93.1 8.8% 0.9% 0.8% 1.7% 1.5% 1.3% 0.9% 0.9% 2.4% 
Bintumani 93.5 93.8 7.9% 2.9% 0.6% 3.5% 0.4% 0.5% 0.5% 0.0% 2.9% 
Radio Kalleone 7.2% 1.6% 0.6% 2.2% 1.0% 1.1% 0.8% 0.3% 1.9% 
Voice of Unity (SLPP)  6.8% 0.8% 0.8% 1.6% 1.0% 0.5% 1.8% 0.1% 1.6% 



 29 

Total 
Audience Yesterday

Within 
past week

Weekly 
Reach

Within 
past four 
weeks

Within 
past 

threee 
months

Within 
past year

Longer 
ago

Not 
determined

Radio Trinity 95.3 (Bo) 6.7% 1.5% 2.6% 4.2% 1.3% 0.5% 0.4% 0.2% 0.2%
Radio Kolenten 92.4  5.9% 2.7% 0.4% 3.1% 0.3% 0.2% 0.0% 0.1% 2.2%
Radio Gbafth 91.0 5.8% 3.1% 0.5% 3.6% 0.4% 0.1% 0.2% 0.0% 1.4%
Radio Gbonkonlenken 5.2% 0.3% 0.6% 0.9% 0.6% 0.5% 0.2% 0.2% 2.8%
Radio Galaxy 4.8% 1.3% 0.7% 2.0% 0.7% 0.3% 0.3% 0.1% 1.4%
Radio Mattru Jong 4.6% 2.1% 0.5% 2.6% 0.5% 0.7% 0.3% 0.2% 0.4%
Radio Wanjei (Pujehun) 4.4% 3.1% 0.2% 3.3% 0.2% 0.6% 0.1% 0.2% 0.0%
Radio France Internationale (RFI) 4.1% 0.6% 0.7% 1.3% 0.4% 0.7% 0.5% 0.2% 1.2%
Freedom Mountain (Kenema) 3.8% 0.5% 1.5% 2.0% 1.2% 0.1% 0.0% 0.1% 0.5%
Radio Modcar 93.4 3.2% 1.5% 0.6% 2.1% 0.3% 0.5% 0.0% 0.0% 0.4%
Radio Bontico 96.4 2.3% 0.5% 0.9% 1.4% 0.5% 0.1% 0.2% 0.0% 0.1%
Voice of the Handicapped 96.6 2.2% 0.4% 0.2% 0.6% 0.3% 0.2% 0.2% 0.4% 0.6%
Culture Radio 1.8% 0.4% 0.0% 0.4% 0.3% 0.2% 0.1% 0.4% 0.5%
Free FM 95.7 1.7% 0.2% 0.2% 0.4% 0.4% 0.3% 0.0% 0.0% 0.5%
Radio Mabang (Moyamba) 1.6% 0.1% 0.2% 0.3% 0.4% 0.4% 0.3% 0.0% 0.2%
Radio Tombo 96.0 1.1% 0.3% 0.2% 0.5% 0.1% 0.1% 0.1% 0.1% 0.2%
Radio I AM 0.8% 0.1% 0.3% 0.4% 0.3% 0.1% 0.0% 0.0% 0.1%
Deutsche Welle 0.8% 0.1% 0.1% 0.2% 0.0% 0.1% 0.2% 0.1% 0.2%
Radio Banka Suka 97.5 0.8% 0.0% 0.1% 0.1% 0.2% 0.2% 0.0% 0.1% 0.3%
Radio Life Ventures 0.7% 0.0% 0.1% 0.1% 0.2% 0.0% 0.2% 0.1% 0.1%
Choice FM (102.7) 0.4% 0.1% 0.0% 0.1% 0.0% 0.1% 0.1% 0.0% 0.1%
Other Foreign Radio Station 1.5% 0.3% 0.1% 0.4% 0.1% 0.0% 0.0% 0.0% 1.0%
Other Sierra Leone Station 1.0% 0.5% 0.1% 0.6% 0.0% 0.0% 0.0% 0.1% 0.2%  
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The radio stations or networks with the most listeners are the UN radio network, the 
national broadcaster SLBS, the BBC World Service, CTN, Radio Maria, Kiss FM and 
the Independent Radio News network, each with a total audience of more than 20%. 

5.7 Radio Programme Preferences and Topic Interests  
 
All respondents who listen at all to any radio were asked; “Thinking of all kinds of 
things that you hear on any radio station, what kinds of programme do you most like 
to hear?” The following chart shows the result. I have based these on all respondents 
rather than radio listeners only.  
 

Programme Preferences
 (n-all respondents, 2,099) Weighted Data

2.6%

1.4%

2.7%

4.0%

5.6%

8.3%

12.9%

24.8%

28.3%

28.5%

29.4%

43.1%
55.6%

Don’t know

None of these

Science and technology 

Arts

English language learning

Economics/ Business/Finance

Phone in discussions

Health

Sport

Political events and issues

Religion

Music

News

 
The results here are very similar to the pattern that emerges in most African countries. 
News, followed by music is the usual order of preference. Religion is also usually at a 
high level, although the figure here is higher than usual. Politics and sport are also 
popular topics, as also are health and phone-in programmes. More technical or 
specialist topics such as economics, science and arts have a smaller following. Very 
few respondents were uninterested in any of these radio programme genres.  
 
A second question was asked on programme interests: “I am going to read out some 
topics that can be covered on radio programmes. Can you tell me which of these you 
are most interested in hearing discussed on the radio? And which would be your 
second choice, and your third choice?” 
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0% 4% 8% 12% 16% 20% 24%

Other

History

Fashion

Traditional healing

Human Interest stories

Life in neighbouring countries

World Affairs, like for example the US presidential  election

Environment

Ethnic//Tribal

Sport

Family

World Affairs like for example the cost of oil, foo d etc

Local government

Health/Medicine

Entertainment

Religion

Crime/Corruption

Politics and national government

Education

1st Choice

2nd Choice

3rd Choice

Interest in Radio Programme Topics 
(n-all listeners who answered this question, 1,582)  

Weighted Data

 
 
Note the first choice among these topics – education was named as first choice by 
over 20%. National politics was named as first choice by more than 15%. There is 
strong interest in crime, religion, general entertainment and health. Perhaps 
surprisingly, sport does not feature very highly here.  

5.8 Children Listening to Radio 
This survey did not cover children under the age of 15. This is mainly because of 
professional ethical rules about interviewing minors.  And yet children form a large 
proportion of populations in countries like Sierra Leone and are also an important part 
of the potential and actual audience for the media, including the radio. How then do 
we measure audiences among children? One way is to ask their parents what their 
children listen to, watch o read. Parents are not always a reliable source of such 
information, but given the fact that in most Sierra Leone households, the radio set is 
something that, in general, children do not have independent access to, asking their 
parents if they listen and what they listen to can be useful and informative.  
 
In this survey we asked three questions designed to elicit information about children’s 
radio listening behaviour.  
 
All with children at home were asked: 
 

Do your children listen to the radio? 
What radio station do they like to listen to most? 
What programmes do  they like to listen to?.. 

 
95% of respondents had children under 15 living in the sampled household. 36% of 
the total sample said that their children listened to the radio at some time. This means 
that in 38% of homes with children at home, those children listen at least some of the 
time to the radio.  
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The questionnaire did not have any titles of children’s programmes. The question 
about the programmes that children like to listen to was open ended. Not many actual 
programme titles were mentioned; usually it was genres or types of programmes. 
However, the names of three actual radio programmes for children were mentioned. 
The following chart does not really compare like with like in this sense. However, it 
does show the relative popularity of radio programme genres or types among children 
(according to adults in the same household) while at the same time showing that three 
specific programmes are well known enough to gain spontaneous mentions.  

Programmes Children Like to Hear
 (n=788, Respondents whose Children Listen to Radio)

 Weighted  Data 

1.0%

1.3%

1.7%

2.6%

3.6%

4.1%

6.1%

8.6%

42.4%

Children's programmes

Dr. Owl

Our World

Atuda Ayanda

Religious

Sport

News

Stories

Entertainment

 
The most listened to radio stations by children are the UN Radio Network, SKY FM, 
Culture Radio and Radio Citizen.  
 
What times do children to listen to the radio? The most popular times for children to 
listen are between 0600 and 0900 in the morning and 1800 and 2100 in the evening. 

5.9 Barriers to Radio Listening 
Despite the fact that radio listening is commonplace, it is not without problems and 
barriers in Sierra Leone, as in many other relatively poor countries.. All respondents, 
whether listeners or not, were asked “Do you have any problems that hinder or 
prevent you from listening to the radio – whether sometimes or all the time?” 89% of 
all respondents said that there were things that stopped them listening. Note that these 
barriers or difficulties are true for those who are listeners as well as for those who are 
not listening at all at present.  
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Barriers to Radio Listeneing 
(n=2,099, all respondents) Weighted Data

3.8%

3.0%

3.1%

5.5%

12.4%

19.3%

52.4%

20.4%

Other problem

No radio station to listen
to here

No electricity, frequent
power cuts etc.

Not interested

My set is broken

No time to listen

Cannot afford set

Batteries are expensive
or hard to find

 
The major barriers or difficulties arise from poverty. Batteries are a major expense; 
electricity from a main supply costs only a fraction of the amount that has to be paid 
for batteries – a global handicap that poor people share. Few of Sierra Leone’s poor 
have access to mains electricity, which is always, no matter how expensive, cheaper 
than using batteries for powering a radio set. Radio sets that no longer work, the cost 
of buying a new set, and the daily concerns and struggles of life also prevent many 
from listening at all or fro listening more than they are able to at present.  
 
Few homes have mains electricity – only 8% according to this survey. 76% of the 
whole sample have radio sets that rely on battery power, so it is not surprising that the 
biggest barrier to more listening is the expense of replacement batteries. Fewer than 
1% of set owners report having wind-up (clockwork or dynamo powered) or solar 
powered ones. Only 8% have sets powered by mains electricity. Many respondents 
would listen more but find the daily challenges of life mean that they do not listen as 
much as they might like to. Some respondents reported that they were not always able 
to listen on the home radio set, a reminder that if there is, as usually is the case, only 
one home set, that it is not always possible to listen to programmes or stations, or at 
times of ones own choosing.  

5.10 Radio Languages 
 
Radio listeners were asked what languages they listened to on the radio, what their 
preferred languages of listening were, and if there were only to be one language 
available to them, what would they like that language to be. The following charts are 
based only on those radio listeners who answered this question.  
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Languages of Radio Listening 
(n=all listeners who answered this question, 1,659)  Weighted Data
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3.0%
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4.0%

4.2%

4.9%

6.8%

6.4%

11.7%
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38.4%

44.4% 88.4%
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Mandingo
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Soso

Fulla

Kono

Limba

Temne

English 

Mende

Krio

 
Note that here it was possible to give more than one answer, and several did so. The 
mean number of languages listened to per listener is 2.6.  
 
Krio is listened to by nine out of ten Sierra Leonean listeners. Mende, English and 
Temne and are also widely listened to. Other languages fall some way behind.  
 
The second question, what languages did listeners prefer, provided a very similar 
pattern of choice, but there was a preference for Krio, Mende, Temne and English in 
that order. Other languages received fewer mentions than in the previous question.  
 

Preferred Languages of Listening to Radio
 (n=all who answeed this question, 1659)

0.5%

0.3%

0.5%

0.8%

1.4%

1.8%

1.9%
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Other 
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Krio

 
When asked what single language listeners preferred if only one were available, the 
following was the result.  
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Single Language Preference of Radio Listeners 
(n=all listeners who answered this question, 1,620)  Weighted Data
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The interesting finding of this question is that although Krio is widely listened to, and 
is the single most preferred single language, most listeners would prefer, if only one 
language were to be available to them, for this language to be their own mother 
tongue. 40% of listeners stated that their preference would be Krio or English, mother 
tongues of hardly any of them. But the remaining 60% of listeners would prefer, if 
only one language were available, for this to be their own mother tongue.  
 

6 CTN Audience 
CTN, based at Fourah Bay College and sharing the Radio Mount Aureol studios on 
the campus, not only provides news bulletins and other programmes to several radio 
stations in Sierra Leone, it is also available daily as a shortwave service, providing 
national coverage. Shortwave is a familiar means of receiving radio in Sierra Leone. 
For many years, shortwave was the main means of radio signal transmission and 
reception for most listeners. It is only relatively recently that local FM transmitters 
have become so widespread. Even now, shortwave delivery is for many the only 
means of satisfactory reception in areas away from centres of population, where FM 
transmitters tend to be sited. It is also, despite the arrival of several local FM services, 
the only way that listeners can hear the station that they sometimes want to hear.  
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Radio Mount Aureol, studios and transmitter, the home of CTN 

 
However, while many among the large total and weekly audience for CTN certainly 
do listen on shortwave, the figures in the above table and chart probably include many 
who hear CTN material via its many local domestic affiliates. We could have asked 
questions to determine how CTN was being listened to, but in my experience, it is not 
easy to do this. Listeners usually have only a vague idea of how they listen to 
different radio stations, having for the most part little idea of the meaning of the terms 
“shortwave”, “FM” etc.  
 
What can we say then with any certainty? CTN enjoys a high level of awareness in 
the country. It certainly has a large audience both via local stations and on its own 
shortwave service. On a daily basis it reaches 400,000, while the weekly audience is 
536,000.  It is not possible however on the basis of this survey to separate out with 
any degree of useful accuracy the two ways of listening – via shortwave and via local 
stations.   
 
What we can do however is to do further analysis on a series of detailed questions 
which were asked about CTN programmes and services.  

6.1 Awareness of CTN 
The first question about CTN, after the general questions about radio station 
awareness and listening, was “I want now to ask some questions about Cotton Tree 
News, or CTN. Have you ever heard of CTN or Cotton Tree News?” 47% had heard of 
CTN. Among radio listeners, the figure was 62%.  

6.2 Awareness of and Audiences for CTN Programmes 
Next we asked all radio listeners this question about CTN: “CTN makes programmes 
that are aired on several radio stations in Sierra Leone. I want to know if you ever 
hear these programmes. Can you tell me if you have ever heard them saying on any 
radio station that you listen to something like ‘This news or programme comes from 
CTN?’”  44% had heard some CTN programmes, which is 58% of radio listeners.  
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The following chart shows the results of answers to the next two questions: “Do you 
know the names of any CTN programmes that you can hear on the radio?” and “Have 
you ever heard of these CTN programmes on any radio station?” With the first 
question there was no prompting with any programme names. As with the earlier 
question on awareness of radio stations, this brought spontaneous mentions of the 
names. With the second question, the interviewer read out the names in turn and asked 
if the respondent had heard of them. Thus, we have three measures, spontaneous 
awareness, prompted awareness and total awareness of all CTN programmes among 
the population.  

Awareness of CTN Radio Programmes 
(n=all respondents, 2,099) Weighted Data
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Note that these figures are based on the whole weighted sample. Awareness is 
remarkably high. One in five Sierra Leonean respondents spontaneously mentioned 
Insai Salone, News on the Hour and CTN Sports. Awareness of other programmes, 
especially the women’s programme Woman Tok, and the bulletins in three local 
languages is also high.  
 
(By mistake we included the programme Mama na woman  as a CTN programme, 
which we thought it was. It is produced by Informotrak. I have left it in the chart since 
it was measured in these questions. Its presence herein the wrong place does not affect 
the overall picture for CTN programmes and their audiences. When fieldwork began 
in June, CTN had just started a new programme called Mammy and Omo. It is 
possible that some listeners were referring to this as the name is similar.)  
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What about the actual audiences? How much are these programmes listened to? The 
following chart shows responses to the question: “Which of these CTN programmes 
have you listened to at all during the last four weeks?”  

Audiences for CTN Programmes in past 4 Weeks 
(n=all respondents, 2,099) Weighted Data
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Note that the order of actual listening is very similar to that of total awareness. But 
note that CTN Sports, while not quite the best known programme, is nonetheless the 
most listened to. Insai Salone, News on the Hour and Woman Tok, all have large 
audiences, as also do the three news bulletins in local languages.  
 
For the record, the following table also provides all these results in detail. The 
programmes are listed in descending order of total awareness, irrespective of actual 
listening. 

  
Spontaneous 
Awareness 

Prompted 
Awareness 

Total 
Awareness  

Listened to in 
Past 4 Weeks 

CTN Sports 21.1% 8.6% 29.7% 22.9% 

Insai Salone 20.4% 13.5% 33.9% 18.8% 

News on the hour 21.0% 10.5% 31.5% 18.5% 
Woman Tok 15.2% 10.9% 26.1% 11.9% 
CTN News in Temne 17.0% 7.8% 24.8% 11.2% 
CTN News in Mende 15.4% 6.4% 21.8% 9.7% 
Government and the 
People 8.9% 8.4% 17.3% 7.8% 

CTN at 6 8.3% 5.6% 13.9% 7.6% 

CTN News  in  Limba 13.2% 5.2% 18.4% 6.1% 

Health Watch 7.7% 9.1% 16.8% 4.9% 

Mama na woman 4.8% 5.9% 10.7% 4.2% 

My Story 6.3% 5.8% 12.1% 4.0% 

Review of the Week 3.0% 2.6% 5.6% 3.2% 

Earth Beat 4.8% 5.9% 10.8% 2.8% 

CTN at 1 3.9% 3.9% 7.8% 2.6% 
Ask the  Expert 3.2% 8.2% 11.4% 2.6% 

My Visit 2.2% 2.9% 5.1% 1.6% 

Youth Club 2.2% 2.5% 4.7% 1.5% 
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6.3 CTN Audience Numbers 
We can use these results to make calculations of the numbers of people reached by 
CTN in Sierra Leone. The adult population (15+) on which this survey was based and 
which it represents, is 3.1 million.  
 
In the station list earlier, we saw that 28% listened at some time to CTN when the 
question was about radio stations. But later when asked the question about CTN 
programmes and whether these had ever been heard, 44% said that they had. These 
figures mean that CTN, perceived as a radio station or service, is listened to by over 
800,000 Sierra Leonean adults. The results also show, that at the time of the survey, 
710,000 had heard CTN Sports, 580,000 had heard Insai Salone and nearly as many 
had heard News on the Hour. 350,000 had listened to CTN News in Temne, and 
similar numbers had listened to Woman Tok.  
 
Further analysis shows the cumulative reach of CTN programmes. The charts above 
tell us the individual ratings for each of the seventeen CTN programmes on the 
questionnaire. But how many heard any CTN programmes, and how many different 
CTN programmes did respondents hear? 
 
The first fact to note is that 49.8% of respondents had heard at least one CTN 
programme in the previous 4 weeks. That projects to 1,545,000 people. 
 
The following table shows the numbers of CTN programme titles heard in the 
previous four weeks.  

Number of CTN Programmes Heard 
(n=1046, CTN programme listeners) Weighted data
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The mean number of CTN programmes heard by anyone who listens at all is 2.85. It 
seems from this that CTN programmes have a broad appeal. Most listeners listen to 
more than one CTN programme.  
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6.4 CTN Audience Profile 
 
We can compare listeners to CTN programmes with the population as a whole, first 
by gender and then by age, educational achievement and province. In each of the 
following charts the profile of the CTN audience (defined as any who had listened to 
CTN programmes in the previous four weeks) is compared with the profile of the 
population as a whole. 

 CTN Audience Profile Compared to the Population: B y Gender 
(n=1,046 all CTN listeners) Weighted data 
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CTN listeners have only a slightly higher male element than the population 

   CTN Audience Profile Compared to the Population: By  Education 
(n=1,046 all CTN listeners) Weighted data,
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The CTN audience has a more educated profile than the population as a whole. But 
the differences are not as great as might be expected. Nearly half the audience for CT 
programmes have never been to school, and around one in three have only primary 
education.  
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 CTN Audience Profile Compared to the Population: By  Age Group 
(n=1,046 all CTN listeners) Weighted data
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There is very little difference between the age profile of the population and that of the 
CTN audience. It is younger, but only slightly so. 

CTN Audience Profile Compared to the Population: By  Province 
(n=all CTN listeners, 1,046) Weighted Data

West, 13.8%

West, 17.2%

East, 27.8%

East, 35.3%

North, 35.5%

North, 37.8%

South, 22.8%

South,
 9.7%

Population

CTN Listeners

 
The weakest area for CTN programmes is in the South Province. It performs well in 
West and East Provinces. 

7. Television  
The focus of this survey was more towards radio than TV, but a few questions were 
asked in order to place radio in the appropriate overall media context. TV ownership 
and viewing can be expected to grow with increasing prosperity and therefore we are 
looking at a potential for the future Sierra Leonean media market.  
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7.1 Television Viewing 
The first question to all respondents about TV was “Do you ever watch TV?” 16.2% 
said that they did.  Men are only slightly more likely to be TV viewers than women. 
While nearly 18% of men watched at least some TV sometimes, nearly 15% of 
women did so. There was a high correlation between TV viewing and educational 
achievement. This is demonstrated in the following chart.  
 

TV Viewing by Educational Level 
(n=all respondents, 2,099) Weighted Data

10.5%

14.7%

40.1%

70.4%

No Schooling

Primary

Secondary

University or College

 
The more educated the person, the more likely he or she is to be a TV viewer. This 
probably has more to do with the fact that those with better education tend to earn 
more and have more home facilities and/or can afford to spend time in places, such as 
bars, cafés and hotels where TV can be watched. However, Sierra Leone’s 
demographics also provide a twist on this apparent bias towards the better educated. 
Despite this tendency or bias, those with no education or with only primary education 
actually make up the majority of the TV audience because of their very large numbers 
in the general population, as the following chart shows.  
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Educational Profile of  Sierra Leonean TV Audience 
(n=all TV viewers, 340) Weighted Data 

Secondary, 26.2%

Primary, 22.4%

No Schooling, 40.3%

University or 
College, 11.2%

 
 
How much is TV viewing affected by where people live? SLBS TV does not 
satisfactorily reach all parts of the country. Only satellite TV does that. The following 
chart shows the TV audience by province. 

TV Audiences in the 4 Provinces 
(n=All Respondents, 2,099)

5.1%

18.7%

10.7%

41.7%

West East North South
 

There are few TV viewers in East Province. The reason that there is a higher 
proportion in the North is probably mainly because they can view Guinean TV.  

7.2 Place of Listening to Television  
 
Where do viewers usually watch TV?  
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Usual Place of Watching TV
 (n=all TV viewers, 555) Weighted Data

7.5%

5.7%

23.6%

26.1%

37.0%

Other

At hotel, bar or cafe

At community centre

At my home

At friends or neighbours
homes

 
 
Note that out of home TV viewing is more common than out of home radio listening. 
This is not unusual in relatively poor countries like Sierra Leone. 

7.3 Frequency and Recency of Watching TV 
Only 1.7% had watched TV on the previous day. 6.5% had watched at some time 
within the past week. (This gives TV a weekly reach in Sierra Leone of just over 8% 
compared to 72% for radio.)  A further 4% had watched in the past month.  

Last Time TV Watched 
(n=All respondents, 2099) Weighted Data

1.7%

6.5%

3.5%

2.2%
1.9%

Yesterday Within the past
week

Within the past
month

More than a month
ago

Not stated

 
The chart is based on all respondents. We can look at the data another way; among 
TV viewers, 11% listened yesterday and a further 42% within the past week. Most TV 
viewers listen less often or don’t remember when they last listened. .  
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As with radio, we also asked viewers to say how often they usually watched TV. The 
figures are very similar, giving us confidence in these results. 1.5% of all respondents 
said that they watched TV daily, 7.4% said that they watched less often than this but 
at least once in a week.  

7.4 TV Channels Viewed 
All YV viewers were asked which channels they usually watched. The following 
chart shows the result. Note that while SLBS TV and ABC are channels, DSTV is a 
satellite TV service with many channels within it. We did not seek to fund out what 
individual channels or services within the DSTV “bouquet” were most watched.  
 

TV Stations Watched 
(n=all TV Viewers who answered, 340) Weighted Data

46.7%

24.4%

19.7%

1.2% 0.2%

4.30%

SLBS TV ABC TV DSTV RTG GTV Not determined
 

Viewers were then asked which of these channels they viewed most often.  

TV Station Watched Most Often 
(n=All TV Viewers who answered, 340)

35.0%

16.3% 16.1%

1.2%

31.3%

SLBS TV ABC TV DSTV RTG not stated/no
preference
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Many viewers probably expressed no preference because they do not watch very often 
and have insufficient knowledge or experience of channels to express a choice.   
 
SLBS TV is the national broadcaster. At present it does not reach all parts of the 
country. ABC TV is a private TV station launched in March 2005. DSTV is the 
subscription satellite TV service with many channels that operates throughout Africa 
and also uses the brand name, MultiChoice. RTG is the national TV service from 
Guinea. GTV is also a subscription satellite TV service that arrived in Sierra Leone in 
2007. The large number of viewers who expressed no preference in the latter chart, or 
could not say what channel they watched in the fist chart, arises from the fact that 
many who watch TV only occasionally, often at community facilities, bars, hotels or 
at fiends’ homes have little idea what channels they are viewing.  

8 Times of Viewing TV and Listening to Radio 
All radio listeners and TV viewers who had listened to radio and/or watched TV on 
the previous day were asked to say what time or times they had listened to radio or 
watched TV. The chart on the following page shows the results. It gives us a valuable 
picture of daily use of the broadcast media and the times that most listeners and 
viewers can be reached.   
 
Note that the pattern shown here for radio is a familiar one in countries where radio is 
the leading medium. There are two major listening peaks, one in the morning and the 
other in the evening.  
 
Radio had been listened to by 48.3% while only 1.7% had watched any TV on the 
previous day. The chart on the next page is based on the whole sample; however the 
small number of people who had viewed any TV the previous day needs to be born in 
mind when looking at the TV viewing pattern. The sub-sample here is very small. 
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Radio Listening and TV Viewing Times on Day before Survey Interview 
(n=all respondents, 2,099) Weighted Data
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Later in the questionnaire, radio listeners and TV viewers were asked what times of the day were usually best for 
them to listen to radio and/or watch TV. The following chart therefore shows preferences for listening and 
viewing times. In both cases I have based the percentages on the numbers of radio listeners and TV viewers 
respectively. Note that the daily pattern is similar to that in the chart on the previous page, although there seems 
to be a slightly greater preference for evening radio listening between 6.00 p.m. and 9.00 p.m. over any of the 
morning periods. Note that there are few who prefer to listen after midnight and also between 9.00 a.m. and 
midday. But note also that there is significant demand for radio before 6.00 a.m. Also note that aside from the 
two favoured morning periods for radio, the choices of best time for radio and TV are very similar.  
 
 

Preferred Listening and Viewing Times 
(n=all listeners, 1594, and all viewers, 326) Weigh ted Data
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9. Internet  
3% use the Internet, at least sometimes. All users were asked where they accessed the Internet and what they use 
it for. 182 respondents interviewed said that they used the Internet. The reason that the percentage in this analysis 
is not 9% as it would be without weighting is because of the correction of data produced by the weighting for 
gender and education that we have used. The sample was, as we noted, biased towards better educated people, 
and therefore likely to include more users than the less educated. Weighting readjusts the figures for Internet use 
downwards. However, having a relatively large sub-sample of Internet users means that we can more reliably say 
something more definite about Internet use than would have been the case if the sample had been more like the 
population as a whole. The following data are therefore unweighted and are based on these 182 Sierra Leonean 
Internet users. I believe that this is the first time Internet use has been analysed in Sierra Leone on a national 
basis. 
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9.1 Place of Access to the Internet 
All users of the Internet were asked where they accessed it.  
 

Internet - Places of Access
 (n=all Internet users, 182) Unweighted Data

9.9%
7.7% 6.6%

76.9%

Internet Café Work Home Other
 

Very few have Internet access at home. Not many more have it at their place of work. Internet cafés are the usual 
places for users to access the Internet. 
 

9.2 Use of the Internet 
All users were asked what they used the Internet for. 
 

Uses of the Internet 
(n=all Internet users, 182) Unweighted Data

52.2%

21.4%

16.5%

11.0%
8.2%

5.5% 6.6%

74.2%

Emailing General
Information

Job Search News Music Africa
Information

Sierra
Leone

Information

Other

 
Emailing is the main activity, followed by searching for general information and then looking for jobs. Note 
however that searching for information and music are also significant uses.  
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9.3 Frequency and Recency of Internet Use 
Only 21% of Internet users had accessed it on the day before the interview. A further 38 % of them had accessed 
it in the past 7 days. This means that more than half Internet users are quite regular in their use of the medium. 
As with radio and TV use we also asked all users how often they generally used the Internet. The figures are very 
similar, again giving us confidence in the data. 22%  said that they accessed it daily, and 32% said that they 
accessed it less often than every day but at least once in a week. 

10. Household Media and Other Facilities  
A series of questions was asked about equipment available in the home. The question was used for two purposes, 
both to measure access to electronic media including phones and to assess the level of economic wealth of the 
home.  

10.1 Media Equipment 
Radio is by far the most accessible medium in Sierra Leone. Note that mobile phones are already owned in two 
in five homes. The question here was “Which of the following items do you have at your home?” The first chart 
shows the results for radio and audio facilities. 
 

Home Communications Technology: 1. Radio and Audio 
(n=all respondents, 2,099) Weighted Data

75.9%

8.1%

2.5% 0.4%

77.8%

3.1%

Radio Set run on
batteries  

Radio Set run on
mains electricity 

Radio on
mobile/cell

phone

Radio set with
solar power,

wind up facility
(not requiring

batteries)

Any Radio Set iPod/MP3 Player

  
There is duplication here. Several households have both a radio set using batteries and one using the mains, or 
both. Some have radio on their mobile/cell phones as well as another more conventional set.  The unduplicated 
total of households with at least one radio set is just under 78%.  
 
We also asked about ownership of TV sets and access to satellite TV services. Fewer than 5% of homes have a 
TV set, and only about 1% of homes have a satellite dish for TV reception. 40% have a mobile phone, less than 
1% have a computer and only 0.3% have home Internet access. 
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Home Communications Technology: 2.TV, Phone and Com puter 
(n=All respondents, 2,099) Weighted Data

0.3%

0.7%

1.1%

4.5%

1.6%

40.1%

Internet access

Computer

Satellite dish for TV
reception

TV Set

Fixed/Land line phone

Cell/ Mobile Phone  

 
Satellite dishes are not widespread. 60% of respondents with a home satellite dish lived in and around Freetown 
where dishes can be seen on several houses, especially in downtown Freetown. 
 

 
Satellite Dishes in Freetown 

 
The remarkable growth and importance of the mobile phone is very evident and it is worth looking at this result 
in a little more detail.  We did not ask about personal ownership of mobile phones, but in line with the questions 
about TV, radio, fixed line phones and other, the question was about what items were in that home. This does 
mean that some respondent does not actually own his or her own personal mobile phone but has answered in the 
affirmative here because someone else in the household as a whole has one. In future surveys we need to ask 
about personal use/access to a mobile phone. However the growth of use is a particularly important change in 
communications in Sierra Leone. The fierce competition between the four companies at present is evident 
throughout the country. 
 
Ownership is highest in West and South Provinces where more than half have a phone. It is lowest in East 
Province where around one in four have one. The remarkable fact to note is that distribution is more even and 
less urban biased than one might expect. The mobile phone has spread to all parts of the country and although the 
distribution is not even or equal, the regional differences are not large.  
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The Mobile Phone is ubiquitous in Freetown as also are the advertisements 

 
Despite the fact that the questionnaire asked about household ownership of a mobile phone,  we can assume that 
in most cases, respondents were referring either to their own mobile phone or one that they could use. The most 
striking thing was that men and women are about equally likely to have access to a mobile phone. Mobile phone 
users are in other ways very similar to the population as a whole. Remarkably there is little difference between 
the age profile of mobile phone users and the population as a whole. Even among those over 55 years of age, 
mobile phone access is at only a slightly lower level than among younger age groups.  Even more surprising 
perhaps is the fact that most with access to mobile phones are uneducated. The educational profile of those with 
access to mobile phones is very like that of the population as a whole.  

10.2 Types of Radio Set  
The question asked was “What wavebands does your radio have?” Some were unable to answer this question. 
We know from surveys elsewhere in the world that it is not unusual for radio users to have little idea about the 
technical facilities on their own receiving equipment. This is true in both advanced and less developed countries. 
To assist respondents, interviewers could ask to inspect the set or sets and did so in 35% of the interviews. 
Taking the 78% of respondents whose household had at least one radio set, the following table shows their 
available means of reception,  
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Reception Availability on  Household Radio Sets 
(n=all radio set owners, 1,629) Weighted Data

0.7%

3.2%

59.8%

67.9%

96.3%

Satellite Radio
(Worldspace)

Radio on Cell/Mobile
Phone

Medium wave 

Shortwave

FM/VHF

 
(Note that the base here is all radio set owners, not the entire sample and that is why the figure for those with 
radio on their mobile/cell phone is higher than in the earlier chart for radio set ownership, which is based on 
the entire sample.) 
 
Nearly all radio set owners can receive FM/VHF. Two thirds can receive shortwave and well over half can 
access medium wave. 3% have the facility to receive radio on their mobile phones, but this is likely to grow 
while the now declining Worldspace satellite radio system is available in very few homes.  

10.3 Other Household Facilities 
The questionnaire also asked all respondents about other household equipment and facilities, and the 
interviewer also noted how the house was built – what kinds of walls and roof the home had. The following 
chart shows the results.  
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Household Equipment, Facilities and House Building Type 
(n=all respondents, 2,099) Weighted Data
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0.5%
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7.7%

8.0%

0.2%

0.3%

1.3%

1.6%

5.3%
16.3%

4.6%
9.4%

33.1%

11.5%

29.5%
52.2%

2.9%

27.8%
65.6%

Rice cooker

Washing machine

Electric iron

Refrigerator

NPA Electricity supply

Generator

Cart

Animal- drawn plough

Boat

Car or Van

Motor bike

Bicycle

Flushing Toilet

Piped water

VIP

Wooden walls

Brick or cement block  Walls

Earthen walls

Tiled roof

Thatched roof

Metal sheet  roof

 
 
The poverty of many Sierra Leoneans is well demonstrated here. The majority live in houses with earth walls. 
Very few have piped water or flushing toilets, while only one in three have even a VIP (Ventilated Improved Pit 
latrine) facility. Few have any means of wheeled transport, and few have any kind of electric power or powered 
equipment. 
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11 Health Information and Awareness of Health Issue s 
The questionnaire ended with some questions on health matters and how respondents obtained information about 
health.  
 

11.1 Sources of Information about Health 
The first question asked everyone “Where do you usually get advice or information about health matters?” They 
could name any number of sources. The following chart shows the responses.  
 

Sources of Information about Health Matters 
(n=all respondents, 2,099) Weighted Data
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Radio is the leading source, ahead even of health centres. (This category includes also doctors, nurses and any 
health professionals at clinics and similar.)  Note the importance of traditional healers for one in four 
respondents. Note also the importance of personal relationships with family, neighbours and friends. But which 
of these was the most important source for health information? The following chart shows the results for this 
question about health information sources.  
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Most Important Source for  Information 
about Health Matters 

(n-all respondents, 2,099) Weighted Data
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The probable main reason for the large number, 12%, who gave no single most important source for health 
information was that they could not make a choice, and looking through the individual responses, there are many 
of the “don’t knows” who named several sources, radio, health centres and/or interpersonal contacts like family 
members and neighbours and friends, and they felt that they could not single one out as the most important. 
 
Radio emerges as the most important single source for health information. Health centres and medical 
professionals are also clearly very important. None of the other sources is the most important one for more than 
5% of respondents. There were minor differences between men and women. 44% of men and 36% of women 
named radio as the most important source of information about health, while the order was reversed for health 
centres and clinics.30% of men named these as the most important source of health information, while 34% of 
women did so.  There are few differences by age group. If we look at educational achievement levels, the more 
educated the respondent, the more he or she is likely to name the radio as the most important source, while 
among the less educated, there is a greater tendency to name health centres. Despite this, however, radio is 
named as the most important source by people of all educational levels, except among those with no schooling 
where health centres and radio have an equal number naming each as the single most important source.  



 57 

11.2 Radio Stations and Health Information 
All were asked what radio stations they had heard useful information on health matters.  
 

Radio Stations on which Health Information is Heard  
(n=All Respondents, 2,099) Weighted Data
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11.3 Local Diseases 
Respondents were asked “What are the most serious diseases suffered by people around here?” Malaria was 
reported as the most prevalent local disease, followed by headaches, typhoid, unspecified fevers, diarrhoea, and 
cholera.  
 

"What are the most serious diseases 
suffered by people around here?"
 (n=All Respondents, 2,099) Weighted Data
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4.0%

4.7%

5.2%

5.3%

5.4%

5.5%

6.8%

7.8%

9.9%

18.0%

32.8%

43.7%

46.3%

61.2% 94.1%

Lassa fever

Blinding and eye diseases
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Malaria

 
This was an open-ended question. The chart shows what people said, and includes many examples of unspecific 
ailments. But it illustrates what people say about ill health in their locality.  
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11.4 Local Health Issues 
Dirty environment, the lack of a local health centre or facility, dirty water and general poverty were named, in 
that order, as the main causes or problems affecting people’s health in the locality.  
 

"What are the main causes or problems around here 
that affect people’s health?" 

(n=All Respondents, 2,099) Weighted Data
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Ignorance of prevention
measures
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Lack of good latrines/toilets
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Lack of medecines
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Dirty water

 
 
This was also an open ended question. The interviewer wrote down what the respondent said. Some causes 
overlap, although none are the same exactly. Malnutrition is not entirely the same as shortage of food. Although 
poor diet is very similar. I might have used a different coding scheme, and in time I will reanalyse the data with 
this and other items in mind. There are some who gave both as an answer, so they should not be added together. 
Most respondents know that dirty water, poor hygiene or similar common problems in Sierra Leone are major 
causes of the diseases that are prevalent.  
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11.5 Malaria 
All respondents were then asked about malaria, its causes and prevention. 92% of respondents said that they had 
suffered from the disease. All respondents were asked first for the causes of the disease and then how it might be 
prevented. 
 

Causes of Malaria 
(n=all respondents, 2,099) Weighted Data

7.0%

1.7%

4.2%

4.7%

5.5%

15.7%

40.0%

56.8%

81.6%

Don't Know

Other

Bad influences, curses
etc

Infection from others

Parasites  

Eating or drinking certain
things

Dirty water

Dirty environment

Mosquito bites

 
This question did not prompt respondents; instead the interviewers noted what the respondent said and recorded 
that under the relevant headings. Most Sierra Leoneans are well informed about what causes malaria. More than 
eight in ten name mosquitoes as the carriers. But note that a significant minority (nearly 16%, or one in six 
people) believe that eating or drinking certain foods or drinks can bring malaria on. And note also the 4% who 
believe that evil influences, curses and similarly deliberate and ill-intentioned human activities can be the cause. 
Many people hold a mixture of beliefs that might seem contradictory. For example, one in eight of those who 
named mosquito bites as a cause also said it could come from eating or drinking certain things.  
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Do people know what to do to help prevent malaria? The following chart shows the results of respondents’ 
answers to the question “What can people do to avoid getting malaria?” 
 

Ways of Avoiding Malaria 
(n=all respondents, 2,099) Weighted Data

8.1%

7.6%

28.0%

38.1%

44.0%
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65.7%

Don't Know

Other

Take traditional medicine 

Take medicines

Burn mosquito coils, use
insecticide sprays

Prevent mosquitoes from
biting 

Sleep under nets 

 
The questionnaire distinguished between sleeping under nets, and under treated nets. I have put the two together.  
But more than two thirds of those who gave bed nets as a preventative measure, mentioned the word “treated”. 
And most people clearly know that bed nets, treated or not, are a major preventative measure. As in other 
questions there is some duality in people’s attitudes and practices. For example, nearly one in three who said that 
one needed to avoid mosquito bites, also said that they would take traditional medicine. And one in three of those 
who said that sleeping under a bed net was a preventative measure also favoured traditional medicine.  

11.6 Infant Health Problems and Preventions 
The last questions related to infant health matters. First, all respondents were asked “What are the most serious 
diseases affecting babies and young children around here?” The following chart shows the responses: 
 

Most Serious Diseases Affecting 
Babies and Young Children 

(n=all respondents, 2,099) Weighted Data
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5.6%

27.1%
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It would seem from these responses that Sierra Leoneans are quite well informed about diseases affecting babies 
and young children. “Fever” and “Unspecified infections” are not precise answers, but the majority of 
respondents named diseases that do affect many babies and young children, and are major causes of infant 
mortality. Malaria, Diarrhoea, Malnutrition and Measles are major conditions and cause deaths of large numbers 
of children.  
 
The next question sought to find whether respondents knew what to do if a child contracted Diarrhoea. The 
question was “If a baby or child gets Diarrhoea, what would you do to help the child to get better, or if you do 
not have a child what would you advise someone with a child with Diarrhoea to do?” The following chart shows 
the responses: 
 

Action to Take or Advice Given to 
Someone Whose Child has Diarrhoea 

(n=all respondents, 2,099) Weighted Data

2.9%

5.1%

22.2%

54.7%

79.3%

 Don't Know

Other

Go to traditional healer

Treat the child/baby with
oral rehydration

solution/salts

Go to a health centre

 
Most people favour taking the child to a clinic or health centre. Oral rehydration treatment is also fairly well 
known. But note that more than one in five respondents favour contacting a traditional healer. What is also 
interesting and important is that among those who favoured going to a traditional healer, most also favoured also 
accessing modern health care. Of the 22% who favoured going to a traditional healer, 15%, or two thirds, also 
said that they would advise going to a modern clinic. Similarly, of those who favoured a traditional healer, 9% of 
the total sample, or two in five, also said that they would advise the use of oral rehydration.  
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The final question was about general health advice for those looking after babies and young children. It was 
“Can you say what measures you would take in general, or would advise someone else, to prevent disease in 
babies and young children? What are these?” 
 

Best Health Advice to those 
caring for Babies and Young Children

 (n=all respondents, 2,099) Weighted Data

5.6%

6.9%

15.0%

20.1%

24.8%

46.5%

52.9%

65.3%

Don't Know

Other

Go to Traditional Healer

Regular Washing of
Hands and Face

Breast Feeding, not
Bottle Feeding

Sleep Under a Bed Net

Vaccination and
Inoculation

Regular Visits to Clinics

 
Most respondents favour modern methods of infant care. However, as with the previous topics and questions, 
there is some overlap with traditional methods. Nearly one in seven who favour regular visits to clinics, also said 
they would go or advise someone to go to a traditional healer. And nearly one in three who favour vaccination 
and inoculation also favour the traditional approach. 
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Questionnaire:  
Sierra Leone National Media Survey 2008 
  
Province/District 

Bo 1 
Bonthe 2 
Moyamba 3 S

ou
th

 

Pujehun 4 
Bombali 5 
Tonkolili 6 
Port Loko 7 
Koinadugu 8 N

or
th

 

Kambia 9 

Kenema 10 
Kailahun 11 

E
as

t 

Kono 12 
Urban 13 

W
es

t 

Rural 14 

Chiefdom ……………………… Section …………………… 
Interviewer’s name                         ……Date  . . . . . . . . . . . . 
Time interview began……….time  completed………………. 

Speak to an adult member of the selected household. 
*Good Morning/Afternoon/Evening. I am part of a team from CMDA  that is conducting some research into 
communications media  in Sierra Leone.  Can you assist me with this task please? All information collected is 
strictly confidential.  
 S1. How many people live in this household? (write number in box) 
 S2. Among these, how many are children less than 15 years old? (write number) 
S3. Please tell me the names of everyone that is 15 years old and older, starting with  
the oldest and then the next oldest and so on.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Look along the row of the last person on the list. Go to the column headed with the last digit of the questionnaire 
number at the top of the page. The number in that square is the number of the person in the list that you are to 
interview. If the selected person is not available try to find out when he or she will be available and arrange to 
call again. If the person is not going to be available that day, choose the next person on the list. Now begin the 
interview. You need to repeat the sentence above – marked with * 

Q1. Sex: Male 1  Female 2      Q2 Age: (Write in the age) \           . 
Q3   What level of education have you reached? (One only)                     

 
 
 

 

 

Questionnaire 
number    

  

    

  

 Age 1 2 3 4 5 6 7 8 9 0 
1   1 1 1 1 1 1 1 1 1 1 
2   2 1 2 1 2 1 2 1 2 1 
3   3 1 2 3 1 2 3 1 2 3 
4   2 3 4 1 2 3 4 1 2 3 
5   1 2 3 4 5 1 2 3 4 5 
6   4 5 6 1 2 3 4 5 6 1 
7   7 1 2 3 4 5 6 7 1 2 
8   5 6 7 8 1 2 3 4 5 6 
9   4 1 2 3 4 5 6 7 8 9 
10   1 2 3 4 5 6 7 8 9 10 
11   11 1 2 3 4 5 6 7 8 9 
12   10 11 12 1 2 3 4 5 6 7 
13   8 9 10 11 12 13 1 2 3 4 
14   5 6 7 8 9 10 11 12 13 14 
15   15 1 2 3 4 5 6 7 8 9 

No schooling 1 
Some Primary 2 
Completed Primary 3 
Some Secondary 4 
Completed Secondary 5 
College/University 6 
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Q.4, What language is your own mother tongue? (Record one only) 

Q.5   What language/languages can you speak well? (Record all that are said.) 

Q.6   What language/languages can you read? (Record all that are said.) 

  

Q4 
Mother 
Tongue 

Q5 Speak 
Language  

Well 

Q6 Can 
Read 
Language 

English  1 1 1 
Krio 2 1 1 
Mende 3 1 1 
Temne 4 1 1 
Limba 5 1 1 
Kono 6 1 1 
Loko 7 1 1 
Sherbro 8 1 1 
Fulla 9 1 1 
Kissi 10 1 1 
Koranko 11 1 1 
Soso 12 1 1 
Yalunka 13 1 1 
Mandingo 14 1 1 
Kroo 15 1 1 
Hausa 16 1 1 
French 17 1 1 
Other 
specify)…………………………………….. 18 1 1 

Q.7 . What is your main occupation? (One Only) 

Q. 8 And what is the main occupation of the head of this household? (One Only) 

occupation 
Q7 
Respondent 

Q8 Head 
of 
Household 

Farmer/Fishing 1 1 
Business man/woman 2 2 
Manager 3 3 
Petty Trader 4 4 
Student/pupil 5 5 
Teacher/Lecturer 6 6 
Housewife 7 7 
Labourer/Unskilled worker 8 8 
Skilled worker/technician 9 9 
Driver 10 10 
Health  worker 11 11 
office worker 12 12 
traditional leader 13 13 
soldier/police 14 14 
Unemployed 15 15 
Retired 16 16 
Other  (Write In). . . . . . . . . . . 17 17 
Don’t know/refused 18 18 

 



 65 

Q 9 What is your Marital Status? (One only) 

 
Married/Living with partner.  1 

Divorced/separated 2 

Single, never married 3 

widowed 4 
Don’t know/refused 5 

 
Q10 Please could you indicate which of the following categories your household income falls into?    
 

1 We don’t have enough money, even for food 1 
2 We can afford food but purchasing of clothes is a 

serious problem 2 
3 We can afford food and clothes, but purchasing of 

durables such as a TV set or refrigerator is difficult for 
us 3 

4 We can afford main household appliances, but 
purchasing a car is beyond our means 4 

5 What we earn is sufficient to buy anything except such 
expensive purchases as an apartment  or house  

5 
6 We do not face any financial problems.  If necessary we 

can buy an apartment or a house 6 
7 Don’t know/refused 7 

Q.11.  What is your religion? 

 
Christian (Roman Catholic) 1 
Christian (Protestant, evangelical, Baptist etc) 2 
Moslem 3 
Traditional religion 4 
No religion 5 
Other (write in 6 
Don’t know/refused 7 
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Q.12  Thinking about information about current events, how do you get such information? What sources of 
information do you use? (Don’t read list but Probe  for all sources. Record all sources that are mentioned) 

Q.13 And of these sources which is the most important to you? (Record one only) 

Q14 And which one of these is the most reliable source of information about current events in this country? 
(Record one only) 

  

Q12 
sources of 
information 

Q13 
Most 
important 
source 

Q14 
Most 
reliable 
source 

Sierra Leone Radio 1 1 1 
Sierra Leone Newspapers/magazines 1 2 2 
Sierra Leone TV 1 3 3 
International/foreign  Radio 1 4 4 
International/foreign  newspapers/magazines 1 5 5 
International/foreign  TV 1 6 6 
Mobile phone/SMS messages 1 7 7 
Internet 1 8 8 
Billboards/Posters/outdoor advertising 1 9 9 
Seminars/meetings/workshops 1 10 10 
Town criers 1 11 11 
Health Centres 1 12 12 
Word of mouth 1 13 13 
Friends, neighbours 1 14 14 
Community or traditional leader 1 15 15 
Religious leaders/church/mosque 1 16 16 
Political/Party leader or branch 1 17 17 
Other  (specify) 1 18 18 
Don't know/No answer 1 19 19 

  

Q.15  Do you ever read a newspaper or magazine? Yes 1          No  2          

(If Yes go to next question. If No, Go to Q.18) 
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Q 16 Which newspaper or magazine do you ever read? (Record in the “Ever Read” Column) 

Q 17 When did you last read one of these. (Record in the “Last Read” Columns) 

Q. 17  Last Read 

Title 

Q. 16 
Ever 
Read 

Today or    
Yesterday 

Within 
the last 
seven 
days 

Within 
the last 
month 

Within 
the last 
Year 

The AFRICAN CHAMPION 1 1 2 3 4 

AFRICAN STANDARD 1 1 2 3 4 

AWARENESS TIMES 1 1 2 3 4 

AWOKO 1 1 2 3 4 

CONCORD TIMES 1 1 2 3 4 

The DEMOCRAT 1 1 2 3 4 

EAGLE 1 1 2 3 4 

EQUITY 1 1 2 3 4 

The EXCLUSIVE                             1 1 2 3 4 

FOR DI PEOPLE 1 1 2 3 4 

GLOBE 1 1 2 3 4 

INDEPENDENT OBSERVER 1 1 2 3 4 

KALLEONE ENTERTAINMENT 1 1 2 3 4 

LIFE HERALD 1 1 2 3 4 

The NEW AGE 1 1 2 3 4 

The NEW CITIZEN 1 1 2 3 4 

NEW VISION                     1 1 2 3 4 

The NEWS 1 1 2 3 4 

PEEP 1 1 2 3 4 

The POOL 1 1 2 3 4 

PREMIER NEWS 1 1 2 3 4 

The RURAL NETWORK 1 1 2 3 4 

SALONE TIMES 1 1 2 3 4 

SIERRA EXPRESS 1 1 2 3 4 

SIERRA NEWS 1 1 2 3 4 

The SPARK 1 1 2 3 4 

The SPECTATOR 1 1 2 3 4 

STANDARD TIMES 1 1 2 3 4 

SWEET BO 1 1 2 3 4 

TOTAL BUSINESS 1 1 2 3 4 

TOTAL SPORTS 1 1 2 3 4 

The TRUMPET 1 1 2 3 4 

The WATCH NEWSPAPER 1 1 2 3 4 

WE YONE 1 1 2 3 4 
OTHER 

1 1 2 3 4 
Q.18   Do you ever listen  to the radio? Yes  1     No  2  (If Yes go to next question If No, to Q.23 ) 
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Q.19  Usually or most often  where do you listen to 
radio? (Try to record only one. However, in some 
cases the respondent may give more than one. Try to 
avoid if possible.) 

At my home    1 
At friends' or neighbours' homes  2 
At hotel, bar  or café  3.1 
At community centre 3.2 
At work   4 
When  travelling to another place 5 
Other (Write In) . . . . . . . . . .. . . . . . .  6 
Don’t know/refused 7 

Q. 20   Apart from today, when did you last listen to 
the radio? (Only one) 

Yesterday  1 
Within the past week  2 
Within the past month 3 
More than one month ago 4 

 

 

 

 

Q.21   About how often do you listen to the radio? 
(Only one) 

Every day/nearly every day  1 
Less often but at least once a week 2 
At least once a month  3 
Less than once a month 4 
Can’t say/Don’t know 5 

Q.22  Usually when you listen to the radio, do you 
listen with other people or on your own? (Only one) 

Usually on my own 1 
Usually with others 2 
Both on my own and with others 3 

 

 

 

 

Q. 23  Which of the following items do you have at 
your home? (Read out and record any that the 
respondent has  NB. Some of the items can be 
observed without the need to ask).  

(A. Communications facilities 

TV Set 1 
external antenna for TV 1 
Satellite dish for TV reception 1 
VCR/DVD player 1 
Radio Set run on batteries  + 1 
Radio Set run on mains electricity +   1 
Radio set with solar power  or wind up 
facility – not requiring batteries 1 
iPod/MP3 Player 1 
Cell/ Mobile Phone  * 1 
Fixed/Land line phone 1 
Computer 1 
Internet access 1 
Other (specify) 1 
 

(NB please ensure that the type of roof and the type 
of wall is recorded for each house) 

(B.  Other facilities) 

Refrigerator 1 
Washing machine 1 
Bicycle 1 
NPA Electricity supply 1 
Generator 1 
Piped water 1 
Flush Toilet 1 
VIP 1 
Metal sheet  roof 1 
Thatched roof 1 
Tiled roof 1 
Brick or cement block  Walls 1 
Wooden walls 1 
Earthen walls 1 
Boat 1 
Cart 1 
Car / Motor Vehicle 1 
Animal- drawn plough 1 
Electric iron 1 
Motor bike 1 
Rice cooker 1 
Other (Specify) 1 
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Q. 24 (Ask if have a radio in Q23) What wavebands does your radio have?  

(If possible, ask to inspect the set. Tick all that apply. Be sure to record whether set is inspected or not) 

Shortwave  - SW 1 
Medium wave  - MW  or   AM 1 
FM     or       VHF 1 
Radio on Cell Phone 1 
Satellite Radio (Worldspace) 1 
Other (specify)  1 
Set Inspected 1 
Set Not Inspected 2 

(Ask all radio listeners – refer to Q 18 the following questions. For non listeners, go to Q28)   

Q. 25 What languages do you listen to on radio? (Record all languages mentioned) 

Q.26  When you listen to the radio what language or languages do you prefer to listen to? (Tick any that are said) 

Q. 27   If only one language were available what would you prefer that language to be on the radio? (Only one to 
be recorded) 

  

Q25 
Languages 
listened to on 
radio 

Q26 
Languages 
preferred 

Q27 What  
one 
language is 
preferred 
(Only one) 

English  1 1 1 
Krio 1 1 2 
Mende 1 1 3 
Temne 1 1 4 
Limba 1 1 5 
Kono 1 1 6 
Loko 1 1 7 
Sherbro 1 1 8 
Fulla 1 1 9 
Kissi 1 1 10 
Koranko 1 1 11 
Soso 1 1 12 
Yalunka 1 1 13 
Mandingo 1 1 14 
Kroo 1 1 15 
Hausa 1 1 16 
French 1 1 17 
Other specify)…………………………………….. 1 1 18 

Q. 28. (Ask all respondents)  Do  you have any problems that hinder or prevent you from listening to the radio – 
whether sometimes or all the time? Yes  1  No  2  

Q.29 What problems? (Record all that are mentioned) 
Batteries are expensive or hard to find 1 
No  money for set/cannot afford set 2 
My set is broken 3 
No time to listen 4 
Not interested 5 
No electricity, power cuts………………. 6 
No radio station to listen to here 7 
No time to listen 8 

Other (Specify) 9 
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Q 30. Do you ever use the Internet? Yes  1  No 2 

(If Yes, go to next question) If No go to Q.35 )   

Q31  How often do you use the Internet? (One only) 

Every day/nearly every day  1 
Less often but at least once a week 2 
At least once a month  3 
Less than once a month 4 
Don’t know/can’t say 5 

Q. 32  Where do you use the Internet. (Record any 
that apply)  

 

 

 

 

Q.33  When did you last use the Internet? (One only) 

Yesterday  1 
Within the past week  2 
Within the past month 3 
More than one month ago 4 
Don’t know 5 

Q.34   When you use the Internet, what do you use it 
for? (Tick any that apply) 

Emailing 1 
for jobs 2 
For general  information 3 
for general news 4 
for music 5 
for Sierra Leone information 6 
For information about Africa 7 
Other (Write in)     8 

 

 

Q.35   Do  you ever watch TV? Yes  1   No   2    

(If Yes go to next question . If No, Go to Q43) 

Q.36 How often do you watch TV? (Only one) 

Every day/nearly every day  1 
Less often but at least once a week  2 
At least once a month  3 
Less often than once a month 4 
Don’t know 5 

 

Q.37 Usually where do you watch TV? (Try to 
record only one. However, in some cases the 
respondent may give more than one) 
 

At my home    1 
At friends' or neighbours' homes  2 
At a café or hotel 3 

At a community centre 4 
At work   5 
Other (Write In) . . . . . . . . . .. . . . . . . 6 

 

 

Q. 38   Do you have a TV set in working order  at 
your home?  Yes 1             No  2.   
(If Yes go to next question If No, Go to Q 40) 

Q.39  Do you have a satellite dish connected to the 
television? Yes 1         No  2 

Q.40  Apart from today, when did you last watch 
TV? (Only one) 

Yesterday  1 
Within the last seven days  2 
Within the past month 3 
Longer ago  4 
Don’t know 5 

Q.41  What TV stations do you usually watch? 
 
……………………………………………………… 
Q.42 Which of these do you watch most often? 
(Record only one) 
………………………………………………………
.. 
 

At home 1 
At Internet café 2 
At work 3 
Other (specify) ……………………….. 0 
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Q. 43  (Ask all radio listeners)  Can you tell me the names of all the radio stations that you can think of?  It 
doesn’t matter whether you listen to them or not, I’m just interested in any that you can remember the name of.   
PROBE: Which others?  DO NOT READ OUT OR SHOW RESPONDENT LIST.     
Q. 44  And aside from those which you have just mentioned to me,  which of the following radio stations or 
broadcasters have you ever heard of that you have not mentioned already? READ OUT EACH LISTED IN GRID 
AND NOT MENTIONED IN ANSWER TO. Q.43 AND MARK RESPONSE IN APPROPRIATE COLUMN.   
Q. 45  Which of these radio stations have you ever listened to? READ OUT EACH CODED AT Q.43   OR Q.44  
AND CODE RESPONSE IN APPROPRIATE COLUMN 
Q. 46    And among these radio stations that you have ever listened to,  not including today, when did you last 
listen to…..? READ OUT EACH GIVEN  AT Q45 AS EVER LISTENED TO AND MARK  RESPONSE IN 
APPROPRIATE COLUMN   -    SINGLE CODE ONLY 
 
  Q.43 Q.44 Q.45 Q.46 
  

Spontaneous 
awareness 

Prompted 
awareness 

Ever 
listened 

to Yesterday 

Within 
last 7 
days 

Within 
last 4 
weeks 

Within 
last 

3 months 

Within 
last 12 
months 

Longer 
than 12 
months 

ago 
Don’t 
know 

Domestic Radio 
Stations                      

Believers Broadcasting 
Network/BBN 93.0 93.1 1  1  1   1 2 3  4  5  6  7  

Bintumani 93.5 93.8  1  1  1  1 2 3  4  5  6  7  

Capital Radio  1  1  1  1 2 3  4  5  6  7  

Eastern Radio 101.9 &  
94.8  1  1  1  1 2 3  4  5  6  7  

Independent Radio/ 
(IRN news)  (Network)  1  1  1  1 2 3  4  5  6  7  
Kiss FM 104  1  1  1  1 2 3  4  5  6  7  

Radio Bo   1  1  1  1 2 3  4  5  6  7  

Radio Bontico 96.4   1  1  1  1 2 3  4  5  6  7  

Radio Gbonkonlenken  1  1  1  1 2 3  4  5  6  7  

Radio Galaxy  1  1  1  1 2 3  4  5  6  7  

Radio Citizen 103.7  1  1  1  1 2 3  4  5  6  7  

Radio Maria 101  1  1  1  1 2 3  4  5  6  7  

Radio Life Ventures  1  1  1  1 2 3  4  5  6  7  
Radio Nongowa 101 
(Kenema)  1  1  1  1 2 3  4  5  6  7  

Radio New Song  1  1  1  1 2 3  4  5  6  7  
Radio Mount Aureol 
107.3 1 1 1  1 2 3  4  5  6  7  

CTN Radio (SW 
9525khz))  1  1  1  1 2 3  4  5  6  7  
Radio Democracy 98.1 
FM  1  1  1  1 2 3  4  5  6  7  

Radio Gbafth 91.0   1  1  1  1 2 3  4  5  6  7  

Radio Kolenten 92.4    1  1  1  1 2 3  4  5  6  7  

Radio Moa 101.5  1  1  1  1 2 3  4  5  6  7  

Radio Mankneh 95.1  1  1  1  1 2 3  4  5  6  7  

Radio Modcar 93.4   1  1  1  1 2 3  4  5  6  7  
Voice of the Rising Sun 
(APC)/Radio We Yone   1  1  1  1 2 3  4  5  6  7  

Radio Tombo 96.0  1  1  1  1 2 3  4  5  6  7  
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  Q.43 Q.44 Q.45 Q.46 
  

Spontaneous 
awareness 

Prompted 
awareness 

Ever 
listened 

to Yesterday 

Within 
last 7 
days 

Within 
last 4 
weeks 

Within 
last 

3 months 

Within 
last 12 
months 

Longer 
than 12 
months 

ago 
Don’t 
know 

Radio Unamsil/Uniosil 
(UN radio network) 103  1  1  1  1 2 3  4  5  6  7  
Sierra Leone 
Broadcasting Service/ 
Radio Sierra Leone 
(SLBS)  1  1  1  1 2 3  4  5  6  7  
SKYY FM 106.6 1 1 1  1 2 3  4  5  6  7  
Voice of Unity (SLPP)   1  1  1  1 2 3  4  5  6  7  

Voice of Islam   1  1  1  1 2 3  4  5  6  7  
Voice of the 
Handicapped 96.6  1  1  1  1 2 3  4  5  6  7  
Culture Radio  1  1  1  1 2 3  4  5  6  7  
Radio Kalleone 

 1  1  1  1 2 3  4  5  6  7  
Radio Banka Suka 97.5 

 1  1  1  1 2 3  4  5  6  7  
Radio I AM  1  1  1  1 2 3  4  5  6  7  
Radio Trinity 95.3 (Bo)  1  1  1  1 2 3  4  5  6  7  
Radio Mattru Jong 

 1  1  1  1 2 3  4  5  6  7  
Radio Mabang 
(Moyamba)  1  1  1  1 2 3  4  5  6  7  
Radio Wanjei (Pujehun)  1  1  1  1 2 3  4  5  6  7  
Freedom Mountain 
(Kenema) 1 1 1  1 2 3  4  5  6  7  
Choice FM (102.7)  1  1  1  1 2 3  4  5  6  7  
Free FM 95.7 

 1  1  1  1 2 3  4  5  6  7  
Other 
(Specify)…………………  1  1  1  1 2 3  4  5  6  7  

Foreign Radio Stations                     
BBC World Service 94.3  
and SW  1  1  1  1 2 3  4  5  6  7  
Radio France 
Internationale (RFI)  

1 1 1  1 2 3  4  5  6  7  
Voice of America  (VOA) 

 1  1  1  1 2 3  4  5  6  7  
Deutsche Welle  1  1  1  1 2 3  4  5  6  7  
Other 
(Specify)…………………  1  1  1  1 2 3  4  5  6  7  

 

Q.47 (Ask all VOA listeners) You say that you listen to the Voice of America, VOA. How do you listen to VOA? 
Is it on their own transmissions on shortwave, or through some local Sierra Leone radio station or on their own 
FM service 

on shortwave 1 
On a local Sierra Leone radio station   2 
On VOA’s own FM service    3 
on both FM and shortwave 4 
Other (write in)…………………….. 5 

Q48  (for all ~VOA listeners who listen to VOA on a Sierra Leone radio station) What radio station do you hear 
VOA on?  (Write in name of station(s)…………………………………………………………………………………… 
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Q.49(Ask all BBC listeners) You say that you listen to the BBC. How do you listen to BBC? Is it on their own 
transmissions on shortwave or through some local Sierra Leone radio station?  

on shortwave 1 
On a local Sierra Leone radio station   2 
On BBC's own FM service    3 
on both FM and shortwave  4 
Other (write in)…………………….. 5 

  

Q50  (for all ~BBC  listeners who listen to BBC on a Sierra Leone radio station) What radio station do you hear 
BBC on? Write in name of station(s)…………………………………………………………………………………… 

 

Q. 51 (All radio listeners)  I want now to ask some questions about Cotton Tree News, or CTN. Have you ever 
heard of CTN or Cotton Tree News? Yes   1   No  2.  (Whether the answer is Yes or No, ask:) 

Q 52. CTN makes programmes that are aired on several radio stations in Sierra Leone. I want to know if you 
ever hear these programmes. Can you tell me if you have ever heard them saying on any radio station that you 
listen to something like  “This news or programme comes from CTN? Yes   1   No  2.  Whether the answer is Yes 
or No, ask:) 

Q 53 Do you know the names of any CTN programmes that you can hear on the radio?  Yes  1  No  2 
(Spontaneous mention - Record any programmes mentioned in the grid below) 

Q 54(Read out the names of all CTN radio programmes on the list) Have you ever heard of these CTN 
programmes on any radio station? 

Q 55 Which of these CTN programmes have you listened to at all during the last four weeks? 

  

Q 53 
spontaneous 
mention 

Q 54 
Prompted 
mention 

Q 55 CTN 
Programmes heard in 
past 4 weeks 

News on the hour 1 1 1 

Insai Salone 1 1 1 

Ask the  Expert 1 1 1 
Health Watch 1 1 1 
Government and the People 1 1 1 
Earth Beat 1 1 1 
My Story 1 1 1 
Mama na woman 1 1 1 
Woman Tok 1 1 1 
CTN News in Temne 1 1 1 
CTN News in Mende 1 1 1 
CTN News  in  Limba 1 1 1 
CTN at 6 1 1 1 
CTN at 1 1 1 1 
Youth Club 1 1 1 
My Visit 1 1 1 
Review of the Week 1 1 1 
CTN Sports 1 1 1 
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Q.56  Thinking of all kinds of things that you hear on any radio station, what kinds of programme do you most 
like to hear? (Do not prompt, but probe “Any other? etc. and record all types that are mentioned.) 

News 
programmes 1 
Science and 
technology 
programmes 1 
Programmes 
about health 
matters/issues 1 
Economics/ 
Business and 
finance 1 
Political events 
and political 
issues 1 

Sports 
programmes 1 
Religion / Faith 1 
Arts 1 
Music 1 
English language 
learning 1 
Phone / ‘call in’ / 
discussion 
shows/ 
programmes 

1 
None of these 1 
Don’t know 1 

 

Q.57 I am going to read out some topics that can be covered on radio programmes. Can you tell me which of 
these you are most interested in hearing discussed on the radio? And which would be your second choice, and 
your third choice?          (Only one in each column!) 

  1ST 
CHOICE 

2ND 
CHOICE 

3RD 
CHOICE 

1  Crime/Corruption 1  1  1  

2  Education 2  2  2  

3  
Politics and national 
government 3  3  3  

4  Local government 4  4  4  

5 Entertainment 5 5 5 

 6 Environment  6  6  6 

 7 Ethnic//Tribal  7  7  7 

 8  Family  8  8  8 

 9  Fashion  9  9  9 

 10 Health/Medicine  10  10  10 

11 Traditional healing 11 11 11 

 12 History  12  12  12 

 13 Human Interest stories  13  13  13 

 14 
Life in neighbouring 
countries  14  14  14 

 15 

World Affairs, like for 
example the US 
presidential election, the 
war in Iraq, news of the 
major powers  15  15  15 

 16 

World Affairs like for 
example the cost of oil, 
food and related matters  16  16  16 

 17 Religion  17  17  17 

 18  Sport  18  18  18 

 19  Other (Specify)  19  19  19 

Q. 58  (Ask all who have children at home)  Do your children listen to the radio? 
Yes   1   No    2  

Q. 59 (If Yes) What radio station do they like to listen to most? (Write name)……………………………………… 

Q 60  What programmes do  they like to listen to?..................................................................................................... 
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Q. 61 At what times? (record the times and record in the grid below alongside Questions 68 &69) 

Q.62 . Have you ever heard listener participation or phone-in programmes on any radio station – that is to say 
programmes that listeners can use their phones to call and take part in?  
Yes 1   No  2 (If NOT, Skip to Q 66) 

Q.63 (If Yes)  What radio station was that on?......................................………………….………………………… 

Q. 64   Have you ever taken part or attempted to take part in such a phone-in radio programmes? 
Yes 1   No  2 

Q.65  (If No) Is there any reason you have not taken part? 
 

Cost of call 1 

Not interested in the topics 2 

Tried to call but could not get through 3 

Other (specify) 4 

(Ask the following question of ALL radio listeners) 
Q.66  I want you to think about yesterday and what you listened to on radio. At what times did you listen to any 
radio yesterday? 
(Ask the following question of ALL TV  listeners) 
Q67 I want you to think about yesterday if you watched on TV. At what times did you watch any TV yesterday? 

  

Q66 Times of 
Radio Listening 
Yesterday 

Q.67 Times of 
TV viewing 
yesterday 

0500 – 0529 1 1 
0530 – 0559 1 1 
0600 – 0629 1 1 
0630 – 0659 1 1 
0700 – 0729 1 1 
0730 – 0759 1 1 
0800 – 0829 1 1 
0830 – 0859 1 1 
0900 – 0929 1 1 
0930 – 0959 1 1 
1000 – 1029 1 1 
1030 – 1059 1 1 
1100 – 1129 1 1 
1130 – 1159 1 1 
1200 – 1229 1 1 
1230 – 1259 1 1 
1300 – 1329 1 1 
1330 – 1359 1 1 
1400 – 1429 1 1 
1430 – 1459 1 1 
1500 – 1529 1 1 
 

 

  

Q 66 Times of 
Radio Listening 
Yesterday 

Q.67 Times of 
TV viewing 
yesterday 

1530 - 1559 1 1 
1600 - 1629 1 1 
1630 - 1659 1 1 
1700 - 1729 1 1 
1730 - 1759 1 1 
1800 - 1829 1 1 
1830 - 1859 1 1 
1900 - 1929 1 1 
1930 - 1959 1 1 
2000 - 2029 1 1 
2030 - 2059 1 1 
2100 - 2129 1 1 
2130 - 2159 1 1 
2200 - 2229 1 1 
2230 - 2259 1 1 
2300 - 2329 1 1 
2330 - 2359 1 1 
0000-0459 1 1 
View / listen, but 
set is broken  1 1 
There was no 
electrical power 
yesterday 1 1 
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Q. 68 (Ask all radio listeners) Aside from what you did yesterday, what times are 
usually best for you to listen to radio?   

Q. 69 (Ask all TV viewers) what are usually  the best times for you to watch TV? 

Time periods For Radio Q68 For TV Q.69 

Children’s listening 
times  
Q 61 

Early Morning – before 6.00 am 1 1 1 

Between 6.00 and 9.00 am 1 1 1 

Between 0900 am and midday 1 1 1 

Between midday and   3.00 pm 1 1 1 

Between 3.00 and 6.00 pm 1 1 1 

Between 6.00 and 9.00 pm 1 1 1 

Between 9.00 and midnight 1 1 1 

After midnight 1 1 1 

Q 70 I want now to ask a few questions about health matters. Where do you usually 
get advice or information about health matters? (Record all sources mentioned 

Q 71 Which of these sources of health information is most important to you? (One 
only) 

Source 
Q70 All 
sources 

Q 71 
Most 

important 
source 

Radio 1 1 

TV 1 2 

health centres/baby clinics/doctors/nurses 1 3 

Pharmacy 1 4 

Traditional healers 1 5 

neighbours and friends 1 6 

other members of the family  1 7 

Religious leaders 1 8 

posters, booklets or other printed information 1 9 

Other (Specify)………………. 1 10 

Don’t know 1 11 

Q.72 (If radio is mentioned as a source ask:) What radio station(s) have you heard 
useful information on health matter? (Write the name(s) of station(s) mentioned) 
……………………………………………………… 

Q 73  I want now to ask some questions about health matters. What are the most 
serious diseases suffered by people around here? (Record up to five) 

1   

2   
3   

4   
5   
6 Don’tKnow 

Q 74     What are the main causes or problems around here that affect people’s health? 

(Record up to five) 

1   

2   
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3   

4   
5   
6 Don’tKnow 

Q. 75  . Have you ever suffered from malaria?      Yes 1                 No  2 

Q  76 What do you think is the cause of malaria? (Do not read the list. Simply record 
causes  that the respondent mentions.) 

Dirty Environment 1 
Dirty Water 1 
Mosquito bites   1 
Infection from other people 1 
Parasites     1 
Bad influences from others/curses etc. 1 
Eating or drinking certain things 1 
Don't know     1 
Other (Write In). . . . . . . . . . . . 1 

 

Q 77  What can people do to avoid getting malaria? (Do not read the list. Simply 
record prevention measures  that the respondent mentions.) 

Prevent mosquitoes from biting  1 
Take medicine/pills 1 
Take traditional medicine  1 
Sleep under nets 1 
Sleep under treated nets 1 
Burn mosquito coils, use insecticide sprays 1 
Other (Specify) . . . . . . . . . . . . . . . 1 
Don't know      1 

 

Q. 78 What are the most serious diseases affecting babies and young children around 
here? (Do not read the list. Simply record diseases that the respondent mentions.) 

Malaria 1 
Diarrhoea 1 
Measles 1 
Fever 1 
Malnutrition 1 
Infections (not specified) 1 
Other 
(Specify)………………. 1 
Don't know      1 
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Q. 79  If a baby or child gets Diarrhoea, what would you do to help the child to get 
better, or if you do not have a child what would you advise someone with a child with 
Diarrhoea to do? (Do not read the list. Simply record actions that the respondent 
proposes.) 

Go to a traditional healer 1 
Go to a health centre 1 
Treat the child/baby with oral rehydration 
solution/salts 1 
Other (Specify)………………. 1 

 

Q. 80  Can you say what measures you would take in general, or would advise 
someone else, to prevent disease in babies and young children? What are these? (Do 
not read the list. Simply record actions that the respondent proposes.) 

Get them to sleep under a bed net 1 
Regular washing of hands and face 1 
Breast feeding   1 
No bottle feeding of babies 1 
Get the child vaccinated/inoculated against diseases 1 
Go to clinic or health centre regularly 1 
Go to a traditional healer 1 
Other (Specify)………………. 1 
Don't know/No answer 1 

_____________________________________________________________________ 
Thank you very much for your time and your help in answering these questions. You have made a very important 
contribution to the improvement of the media in Sierra Leone. Without your help we would not be able to do this 
important project, so we are very grateful to you for giving us your opinions, ideas and experience. Remember that 
everything that you say will be treated in strictest confidence. The sponsors of this research are the Swiss media 
development agency Fondation Hirondelle and if you have any questions or concerns you can address these to 
them through me or by writing to them at Fondation Hirondelle  

 


